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MID-WESTERN UNIVERSITY, FACULTY OF MA NAGEMENT
BACHISLOIIN BUSINISSS ADMINISTRATION (BBA), SYLI LABUS 20756 (2018)

A . i

Mid-Western University

IFaculty of Management

BBA Program with Specialization

Total Credit Hours - 120
Year I/ Semester -1

Wuhj ect Code Name of the Subject Credit Hours
MGT 311 Principles of Management 03
MGT 312 Financial Accounting 03
MGT 313 Basic Mathematics 03
MGT 314 Micro Economics 03
MGT 315 Computers in Management 03
MGT 316 Business English 03
MGT 317 Microsoft Office (Practical) (Non Credit) 00

Total Credit Hours 18

Year I/ Semester -1l

[ Subject Code Name of the Subject Credit Hours
MGT 321 Business Communication 03
MGT 322 Business Statistics-I 03
MGT 323 Financial Management-I 03
MGT 324 Marketing Management 03
MGT 325 Macroeconomics 03

Total Credit Hours 15

Year I/ Semester -III

Subject Code Name of the Subject Credit Hours
MGT 331 Business Law 03
MGT 332 Human Resource Management 03
MGT 333 Cost Accounting 03
MGT 334 Tourism and Hospitality Management 03
MGT 335 Financial Management-I1 03
. Total Credit Hours 15

Year [I/ Semeste

r-IV

Credit Hours

[ Subject Code Name of the Subject
MGT 341 Organizational Behavior 03
MGT 342 Business Statistics-11 03
MGT 343 Business Ethics 03
MGT 344 E-Commerce 03
MGT 345 Fundamentals of Investment 03
Total Credit Hours 15




MID-WESTERN UNIVERSITY, FACULTY OF MANAG EMENT
BACHELOR IN BUSINIESS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)

Year 111/ Semester -V

Subject Code Name of the Subject Credit Hours
MGT 351 International Business Environment 03
MGT 352 Strategic Management 03
MGT 353 Management Accounting 03
MGT 354 Research Methodology 03
MGT 355 Banking and Insurance Management 03

Total Credit Hours 15

Year IIl/ Semester -VI

Subject Code Name of the Subject Credit Hours
MGT 361 Management Information System 03
MGT 362 | Auditing 03
MGT 363 Entrepreneurship Development 03
MGT 364 Project Management 03
MGT 365 Introduction to Sociology 03

Total Credit Hours 15
Year IV/ Semester -VII

Subject Code Name of the Subject Credit Hours
MGT 371 Operation Research 03
MGT 372 Consumer Behavior 03
MGT 373 Taxation in Nepal 03
MGT 374 Business environment in Nepal 03
MGT 375 Internship 03

Total Credit Hours 15
Year I'V/ Semester -VIII
Subject Code Name of the Subject Credit Hours
MGT 381 Project Repert 03 |
Specialization Areas 09
(Any Three subjects from any one group)
Total Credit Hours 12
Specialization Areas Credit Hours
Finance 09
MGT 385 Corporate Finance 03
MGT 386 Working Capital Management 03
MGT 387 Financial Institutions and Market 03
Marketing Management 09
MGT 388 Service Marketing 03
MGT 389 Sales Management 03
MGT 390 Advertising Management 03
Human Resource Management ge c -]
MGT 391 Human Resource Development 03
MGT 392 Compensation Management 03
MGT 393 Industrial Relations 03




BBA Ist Semester

e S -

i




AID-WESTERN UNIVERSIY, FACULTY O1°M ANAGIAIENT
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Coursc Title Principles of Management
Course Code Number MGT 311

Year/Semester 11

Credit Hours 03

Course Objectives:
Main Objective

This course is an introduction to the management funct ion. Itpresents
athorough and systematic coverage of management theory and practice.
It focuses on the basic roles, skills and functions of management, with
special attention to managerial responsibility for effective and efficient
achievement of goals it will focus on the theory and (undamental concepls
of management including planning, organization, leadership, and control.

Enabling Objectives

After the completion of all the lcarning units of this course, partici-

pants will be able to:
«  Understand the historical development, theoretical aspects and

practice application of basic managerial process

e Understand the foundations of planning and effective decision-
making.

« Identify essential clements associated with individual and group
behavior, work teams, motivation and rewards, leadership styles,
and interpersonal communication.

«  Analyze the importance of the controlling function and operations
management in an organization.

Unit 1 LH 6

Introduction

Meaning, Functions, Principles, Importance, Nature and Scope of
Managemgnt, Basic Managerial Roles and Skills, Relations of Man-
agement with other Disciplines,Management as a Science, Art or Pro-

fession, zﬂ'approaches to Management- Classical, Behavioral System
and Contingency Approaches
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LH 8
Unit 2
Planning

: ‘unctions, Types and Steps, Limitationg
Meaning, Nature, Purpose, Functions, I ,
Ma.nageient by Objectives, Meaning, Importance of Decision Ma.
ing, Process and Types of Decision Making

Unit 3

LHS
Organizing and Departmentation

Organizational Chart, Formal and Informal Organization, Ol:ganizin

Principles, Span of Management, Factors Determinin g Effective Span,

Definition and Types of Authority, Responsibility and Accountabi]ity,
lon, Meaning of Departmentation, Departmentation by Function,

Unit 4 LH9
Staffing and Directing

Staffing: Definition, Human Recourse Management, Factors Affecting
Staffing, Recruitment, Selection, Training Performance Appraisal,
Job Design

Directing: Nature Principles, Function Techniques and Importance
Unit 5 LH 10
Motivation and Leadership

Nature, Process and Significance of Motivation Theories of Motivation
(The need hierarchy, hygiene and two factor theory), Managing and
Leading, Leadersh ip Styles, Leadership Traits, Leadership Theories,
Significance

Unit 6 LH 7
Management Control

Meaning, Nature, Purpose, Process of Controlling, Types of Control (Feed
Forward Control, Concurrent Control, Feedh

: ack Contro), Prerequisites
of Effective Control System, Resistance to Co

ntrol, Controlling Techniques,
Budg_et and Non-Budgetary Contro] Devices



AMID-WESTERN UNIVERSITY, FACULTY OF MANAGEMENT
BACHELOR IN BUSINESS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)

References

I. Robbins, (2009), Fundamentals of Management: Essential
Concepts and Applications, 6th Edition, Pearson Education.

9. Stoner, Freeman and Gilbert Jr.(2010) Management, 8th Edition,
Pearson Education.

3. Koontz, H. (2008) Essentials of Management, Mc Graw Hill
Education.

4. Gupta, C. B (2008), Management Concepts and Practices,
Sulatan Chand and New Delhi

Net Contact Hour is 48 excluding the exams and tests.

evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester
examination



MID- WESTERN UNIVERSITY, FACULTY OF MANAG EMENT
BACHELOR IN BUSINESS ADMINISTRATION (BBA), SYLLABUS 2075 @01y,

Course Title Financial Accounting
Course Code Number MGT 312
Year/Semester 1/1

Credit Hours 03

Course Objectives:

Main Objective

The main objective ofthe course is toinstruct students to apply accounting
theory, standards, principles and procedures to practical accounting
problems in the elementary topical areas covered in the course, Introduce
an Accounting methods and their use as an orderly means of recording,

classifying, and presenting useful information from a mass of data derived
from transactions and events affecting business.

Enabling Objectives
After completion of all th
will be able to;
* Tounderstand and a
business.

® To prepare and presenting the Financial Statement
]

To identify and explain the effects of accruals and deferrals
in real business setting,

¢ learning units of the course, participants

pply the accounting methods in real life

Unit 1

_ LH 4
Introduction

Meaning, Objectives Necessity of Accounting, Basic Accounting Terms,
Accounting Principles, Accounting Information, Users of Accounting
Information, Financial Statement: Concept and Objectives, Generally
Accepted Accounting Principles, Accounting Concept: Business Entity,

Matching, Cost, Revenue, Money Measurement, Accounting Period,
Accounting Vs Book Keeping,

Unit 2

_ - _ LH 12
Re_cording _a_nd Summarizing of the Transaction:

Congept, Features and Advantage of Double Entry Book- Keeping
System, Accounting Cycle/ Process, Accounting Equation, Types of
Accounts, Rules for Debit and Credit, Meaning and Objectives of
~ Journal Entry and Journalizingl.edger: Meaning, Objectives, Account

4



MID-WESTERN UNIVERSITY, FACULTY OF MANAGEMENT
BACHELOR IN BUSINIESS ADMINISTRATION _(BBA), SYL.LABUS 2075 (2018)

Formats (T Format and Self Balancing Format), Posting into Ledger,
Balancing and Closing of Ledger Accounts.Subsidiary Books: Meaning
and Nature, Purchase Book, Sales Book, Purchase Return Book, Sales
Return Book, Cash Book and Petty Cash Book.

Unit 3 LH 6
Bank Reconciliation Statement and Depreciation

Preparation of Simple Bank Reconciliation Statement.Depreciation:
Meaning, Need and Important Methods of Charging Depreciation
(WDV and SLM)

Unit 4 LH3
Reserve/Provision and Capital/ Revenue Concept

Conceptand Objectives of Reserve and Provision, Maintaining General
Reserve, Provision for Bad Debt, Provision for Discount on Debtors
and CreditorsConcept, Types and Differences in Capital and Revenue,
Capital and Revenue Receipts, Expenditures, Profits and Losses

Unit 5 LH 10
Final Account

Nature and Significance of Final Account, Company Final Account:
Trading Account, Profit and Loss Account, Profit and Loss Appropriation
Account and Balance SheetMeaning and Significance of Work Sheet,
Adjusting Entries, Opening and Closing Entries, Preparation of Work Sheet

Unit 6 LH4
Income Statement

Concept and Component of Income Statement, Preparation of Single
~ Step and Multi Step Income Statement, Statement of Retained Earning

Unit 7 LH7
Statement of Cash Flows

Concep} and Signif?cance of Cash Flow Statement, Cash Flows Activities:
Operating, Investing and Financing Activities, Preparation of Cash
Flow Statement: Direct and Indirect Method
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e,

Unit 8 LH?2
Annual Report

Meaning and Component of an Annual Report

References . .
1. R.NarayanSwamy: Finacial Accouting: A Managerical Perspective,
Prentice Hall of India

2. GarryA. Porterand Curtis L. Norton (2007) Financial Accountin o
The Impact on Decision Makers

Net Contact Hour is 48 excluding the exams and tests.

evaluation Module: 50 percent will be assessed through the internal

evaluation and 50 percent will be assessed through end semester
examination
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MID-WESTERN UNIVERSITY, FACULTY OF MA NAGE}IE?\"[
BACITELOR IN BUSINIZSS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)

P

Course Title Basic Mathematics
Course Code Number MGT 313
Year/Semester /I

Credit Hours 03

Course Objectives:

Main Objective .

This Course is intended to give students an understanding of and
competence in some further aspects of mathematics which are appli-
cable to the real world. The course contains fundamental ideas of
algebra and calculus.

Enabling Objectives

After completion of all the learning units of the course, participants
will be able to;
e Collect, organize, and represent data sets that have one or more
variables
e Understand basic statistics (mean, median, mode, and range)
and the meaning of probability.
e Demonstrate proficiency in the use of mathematics to formulate
and solve problems.

Unit 1 LH 10
Sets and Real Number System

Solving of 2 Variable Equations and quadratic Equation, Sets; Introduction
Representation, Types, Operations, Number of Elements in a Set and
Problems Relating Up to Three Sets, Venn Diagram.

Sets of Number:- Natural Numbers Integers, Retinal and Irrational
Numbers real Numbers (Introduction and Examples Only) Repre-
sentation of Real Number on the Real Line. Inequalities and Their

Propertied Verification Only, Intervals Modulus of a Real Number
and Their Properties, Linear Programming

Unit 2 : LH 7
Functions and Graph Mathematics Finance

| Introducti.on, Domain Range, Types of Function (Linear Quadratic,
Exponential and Logarithmic) and Their Graphs, Problems Involving

7
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t / Loss, Inverses Function, Limit of 4 Fu

ost Revenue, Profi .
& Function)

ncti(}n
(Excluding Trigonometric

Unit 3 LH 24
Calculus

Derivatives and its Application:- . . |
Derivatives of the Function (Including Trigonometric), Secong

Derivatives, and Their Uses For Optimality Partial Derivatives apg
its Uses For Optimality of UP to Variables, Marginal Cost / Remove
{Profit Elasticity of Demand

Integration:-

Integration of Algebraic, Logarithmic and Exponential Functiop
Methods off Integration, Subtraction Integration by Parts, Definite
Integrates, Consumers and Produces Purples

Martix and Determinant

Introduction, Algebra of Martix (Sum and Product), Word Problems
Relating to Matrix Operation, Inverse Matrix, Determinations, Introduction,
Properties, Problem Related to Properties Determinants, Grammar's
Rules, Application For Up to Three Variables Equations, Word Problems

Unit 4 LH7
Mzathematics of Finance

Laws of Indices, Logarithm Review & Simple Interest (Introduction,

Formula, Simple Problem, Compound Interest, Compound Deprecation
Annuities

References

L. Budnick, F. S (1993), Applied Mathematics for Business:
Economic and Socia] Sciences New Delhi MC GrawHill, D-JG

2. Shrestha,K K and Thagurathi R K (2008) Applied Mathematics
Sen::ond Edition, Buddhg Academic Enterprises, Kathm.andu'

3 Bai"_""“’,hmya, B.C(2063) Business Mathematics, MK Publishe™ -
and Distributers, Bhotahity, Kathmandu, Nepal.

Net Contact Hour js 48 excludi
 evaluation Module: 50 percent

__ evaluation and 50
CXamination

ng the exams and tests.

will be assessed through the i
percent will be assessed through end e
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MID-WESTERN UNIVERSITY, FACULTY OF MANAGEMENT
BACHELOR IN BUSINESS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)

Course Title Microeconomics
Course Code Number MGT 314
Year/Semester I/1

Credit Hours 03

Course Objectives:
Main Objective

This is an introductory course in microeconomics, which covers the
fundamental theories of the consumer, the firm, and markets. This
course will cover the area of economics commonly defined as
microeconomics which is concerned with the individual parts of the
economy such as individual businesses or industries, individual consumers,
and individual products.

Enabling Objectives

After completion of all the learning units of the course, participants
will be able to:
e Understands the fundamentals of micro economic theory.
e  Underst the principles of economics that apply may to the
functions of individual decision makers, both from consumers
and producers perspectives.

Unit 1 LH3
Introduction

Scarcity, Choice and Alternatives, Micro economics:-Meaning, Scope
and Types, Basic Concepts:- Positive and Normative Economics,
Economic Models, Equilibrium, Application of micro economics in
Business Decision Making.

Unit 2 LHS
Theory of Demand Supply and Equilibrium Price

Demand function, Movement along a demand curve and shift in demand
curve, Supply function, Movement along a supply curve and shift in
supply curve, Determination of Equilibrium price, Applications:-
Effects of Government policies on Equilibrium price (tax, subsid)';
price floor, price ceiling) Price Elasticity of Demand:- Meaning:

9
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Degrees and its Measurement (Total outlay mct'hfad, pcrc?nlagc, Are
and point methods), Application in Business lqus:on.Makmg, Incomg
Elasticity of Demand:-  Meaning, Degrees and‘ Its measuremeny
(Percentage, Arc and point mcthods), Cross Elasticity of Demand:.
Meaning, Degrees, and its measurement ( percentage and Arc mclhuds),
Price Elasticity of Supply:- Meaning, Degrees, and its measurement
(percentage, Arc and point methods), Numerical case studies

Unit3 LH S8
Theory of Consumer's Behaviour

Cardinal Utility Analysis:- Assumptions, Consumer's Equilibrium,
Applications,

Ordinal Utility Analysis (Indifference curve Analysis):- Assumptions,
Properties, Budget Line, Consumer's Equilibrium, price Effect and
Income Effects : Normal and Inferior Goods, substitution Effect,
Decomposition of price Effect on Income and Substitution Effects,

Applications:- Tax and Subsidy, Income leisure choice of worker,
Numerical Case Studies

Unit 4 LH 13
Theory of Firm

Production Analysis:- Production Function (with Cobb - Douglas
production Function), Production Function with one Variable Input,
ISO-quant: MRTS, properties, ISO-cost Line and optimal Employment
of Two Inputs, Laws of Returns to Scale, Economies of scope, Numerical
Care Studies cost and cost curves, Numerical case studies, Various
concepts of cost (Explicit and Implicit costs, Opportunity cost, Accounting
and Economic costs), Behaviour of short- run Average and Marginal
cost curves, Behaviour of Long- run Average and Marginal cost
curves, Concept of Economies and Diseconomijes of scale concept of
L- shaped LAC . Numerical Case Studies

Unit5 | LH 9
Theory of Product Pricing

Business profit VS Economic profit, profit Maximization and
Equilibrium of Firm ( TR-TC Approach and MR-MC Approach),
Perfect Competition:- Characteristics, Short-run and Long-run Equilibrium,

10



MID-WESTERN UNIVERSITY, FACULTY OF M ANAGEMENT
BACHELOR IN BUSINESS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)

Monopolistic Competition:- Characteristics, Short-run and Long-run
Equilibrium,:- Characteristics, Short- run and Long-run Equilibrium,
Price Discrimination:- Conditions and Degrees, Oligopoly:- Characteristics,
Concept of Cartel and Price Leadership, Numerical Case Studies.

Unit 6 LH7
Theory of Factor Pricing

Modern Theory of Rent, Marginal Productivity Theory of Wages, Loan
- able Funds and Liquidity preference Theories of Interest, Dynamic and
Innovation Theories of profit, Eamnings and Discrimination, Determinants
of Equilibrium wages, The Economics of Labour Market Discrimination,
Minimum Wage Laws, Unions and Efficiency of Wages,

References
1. Kreps, D. (2009) Micro economics of Managers, 1st edition
Viva Books Itd.
2. Dwivedi, D.N. (2008) Managerial Economics, 7th edition,
Vikas publishing House

3. Samuelson, P and N Nordhaus W.(2009) Ecomomics, 18th
Edition, Mc Graw Hill education

Net Contact Hour is 48 excluding the exams and tests.
evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester

examination

11
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Course Title Computers in Management
Course Code Number MGT 315

Year/Semester 11

Credit Hours 03

Course Objectives:

Main Objective

This module is designed to provide an introduction to computing for
students planning a business career or who are hkel}f to Wf)rk m an
office environment. It will provide students with experience In usinga
range of computer software packages, and help them develop §kllls in
the choice and use of computing tools for various tasks. The main focus
of this course is on business applications of software, including word
processing, spreadsheets which will be taught during Practical Labs.

Enabling Objectives

After completion of all the learning units of the course, participants
will be able to

e Identify different input and output devices computer system
e Understand the basic difference betweenInternet, Intranat and
Extranet

e Understand the business Apllication of Computer system

Unit 2 LH6
Computer and Computer Software

Introduction to Computer, Generations, Characteristics and Components
of a Computer, How Computer works; Input and Output Devices
(name and function only)

Software Development, Programming Languages, General Software

Features and Trends, Relationship between Hardware and Software,
Types of Software

Unit 2

LH 12
Internet, Intranet& Extranet

Internet:- Evolution, Application of Internet, World Wide web, web
- Browser, E-mail. Search Engine URL and Domain Name System,
Internet Protocols - TCP/IP, HTTP, FTP and Telnet, Web pages and
HTML

12



_ l'zﬂ D-WESTERN UNIVERSITY, FACULTY OF MANAG EMENT
BACHELOR IN BUSINESS ADMINISTRATION(B BA), SYLLABUS 207_5 (2018)

Intranet:- Introduction, Characteristics Business Values of Intranet,
Drawbacks Technical Infrastructure of Intranet Planning an Intranet.

Extranet:- Introduction, Structure of Extranet, Extranet Products and
Services, Benefits, Business Models of Extranet Application.

Unit 3 LHS
Geographic Information System

Introduction, How GIS Works, Geographic References, Vector and
Raster Models, Components of GIS, Data for GIS, GIS and Related
Technologies, What can GIS do for Your GIS in Everyday Life Global
Positioning System (GPS). -

Unit 4 LH6
Enterprise Resource Planning (ERP)

Introduction; History, Reasons for the Growth of ERP Market,
Advantages of ERP; Successful ERP Implementation, ERP to ERPII -
Bringing ERP to the Enterprise

Unit 5 _ LH7
Supply Chain Management

Introduction, Evolution, Elements, Sharing Data and Gut Instincts
Electronically, Improvements in SCM, SCM and Retailers, Advantages

Unit 6 LH6
Customer Relationship Management

Introduction, Function, Components (Operational, Analytical and
Collaborative), Use, Futures and Functions of CRM System (Technology
Enabled Management, Marketing Resources Management, Segment
and List Management, Call Center Management, Trade Promotion
Management, Lead Management, Marketing Analytics); Benefit of CRM.

Unit 7 LH 6
Computer in Business and Industry

Introduction, Office Automation, Ergonomics, Office Automation
Technologies, Office Automation System (Text Management Business
Analysis, Document Management, Networks Communication Man-
agement) Transaction Processing, Centralized Transaction Processing,

13



Client/Server System, Client/Server so.ftware, Distributed Compufiy,
Tools for Management Contro! (D-BCISIOH Suppprt System , Emwﬁ%
In formations System, Geographical Informatlon S?zs.tem, On - Lip,
Analytical Processing, Data Ware Housing, Data Mining,

References

|, Fundamentals of Information Technology, 2nd Edition, Aleyjs
Leon/Mathews Leon, Vikas Publishing

2. Computer House PVT.Ltd. Fundamentals, Fourth Edition,
Pradeep K. Sinha, PritSinha, BPB Publications.

3. DewanBhusan (2002), Managing Information Technology,
Vikas Publishing House, New Delhi.

Net Contact Hour is 48 excluding the exams and tests.
Evaluation Module: 50 percent will be assessed through the internal

evaluation and 50 percent will be assessed through end semester
examination

14



MID-WESTERN UNIVERSITY, FACULTY OF MAN, AGEMENT
BACHFLORTN BUSINESS ADMINISTRATION(BBA) SYLLABUS 207 (O

Course Title Business English
Course Code Number MGT 316
Year/Semester /1

Credit Hours 03

Course Objective
Main objective

The focus of the course is to develop communicative competence,
that is, the ability to communicate in English according to the situa-
tion, purpose and roles of the participants.

More specially, the course will develops four skills of listening, speaking,
reading and writing as well as improving pronunication and building
vocabulary.

Enabling objectives

After completion of all the learning units of the course, participants
will be able to:
e Exchanging personal information
e Describing positive and negative features, making comparisons
o expressing likes and dislikes
o Introduce themselves,

Unit1 LH3
People, childhood, reminiscences:

Introducing yourself, talking about yourself, exchanging personal
information, remembering your childhood, asking about someone's
childhood

Unit 2 | LH 5
Trasporation, trasportation problems, city services

Talking about transportation and transportation problems, evaluating
city services, asking for and giving information

Unit3 - LH 5
Houses and apartments, lifestyle changes, wishes

Descrit3 ing positive and negative features, making comparisons, talking
_ about lifestyle changes, expressing wishes

15
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it 4 _ _ L
}‘*I::)d recipes, instructions, cooking methods | (4
’ . -
Taking about food, expressing likes and dislikes, describing 2 fayes
£ . 2 r
snack, giving instructions e
Unit 5 | LHs

Travel, vacations, plans

Describing vacations plans, giving travel advice, planning 5 Vacati,

Complaints, household chores, requests, excuses, apologies

Making request, accepting and refusing requests, complaining, apolo gizing
giving excuses

Unit 7 | LH 5
Technology, instructions

Describing technology, giving instructions, giving advice

Unit 8 | LH4
Holidays, festivals, customs, celebrations

Describing holidays, festivals, customs, and special events

Unit 9 LH3
Lifein the past, present,and future, changes and contrasts, consequences

Talking about change, comparing time periods, describing possibilities

Unit 10 LH3
Abilities and skills, job preferences, personality traits, careers
Describing ability and skills, talking about job preferences, persof il
traits

Unit 11 LH3

Entertainment, movies ang books, reactions and opinion®

Describing movies and
asking for and giving re

books, talking about actors and ac
actions and opinions-
16



MID-WESTERN UNIVERSITY, FACULTY OF MAN AGIEMENT
BACTTELOR IN BUSINESS ADMI NISTRATION (BBA), SYLLABUS 2075 (2018)

Unit 12 LH3

Requests, excuses, invitations “white lies”

Reporting what people say, making requests, making invitations and
excuses

Reference
. Richards,J.C., Hull,J. & Proctor, S. (2012). New Interchange

2 (Student Book). New Delhi: Cambridge University Press.

Net Contact Hour is 48 excluding the exams and tests.
Evaluat_lon Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester

examination.

17
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Microsoft Office Practical

Course Title

Course Code Number MGT 317
Year/Semester 1/1

Credit Hours 00
Course Objectives:

Main Objective

This course is designed to provide students with experience in usf,ing a
range of computer software packages, and help them develop :.v,kllls in
the choice and use of computing tools for various tasks. The main focus
of this course is on business applications of software, including word
processing, spreadsheets which will be taught during Practical Labs,

Enabling Objectives
After completion of all the learning units of the course, participants

will be able to
*  perform different activities like inserting table, footnotes, creating,
priniting and editing MS word documents
* create spreadsheet and insert different builtin functions and
logical operation formula.
* make powerpoint slides for presentation.

Unit 1 LH 15
MS Word

Creating, Navigating and Editing Word Documents, Formatting Text of
a Document, Formatting, Viewin g and Printing a Document , Inserting
and Removing Page Breaks, Insert Header and Footers Viewing a
Document, Insert and Removing Page set up of a Document, Printing a
Document, Working With Tables and Graphics, Working With Objects,
Mail Merge and Labels, Spelling and Grammar Tools, Autocorrect, auto
Format, Inserting Endnotes and Footnotes, Working With Comments,
Inserting Comments, Creating Index and Tables From the Content o
Document, Counting Words Macro Saving Documents With Passwords

Unit 2
: LH 23
Introduction to Excel

e Concept of Workbook, Worksheet, Work Space

18



MID-WESTERN UNIVIERSITY, FACULTY OF MANAGEMENT
BACHIELORIN B ISINISS ADMINISTRATION (BBA), SYLI LADBUS 2075 (2018)

s B

« [Formatting Workbook, Conditioning Formatting, Sorting Data

«  Whatifanalysis, Goal Seek, Scenario, Project Wo rk Sheet, Types
of Errors, Functions & Formulas :-

. Mathematical Round, Ceil Floor, Fact, Subtotal, Sum, Submit

e Logical - AND,OR,Not

o Statistical :- Min, Max, Avg, Count if

o Text Concatenate, Exact, Find Left, Right, Len Lower, Upper,
Trim

o Took Up :- Hlook up, Vlookup

s Date and time:- Date, Day, Days 360, Hour, Minute, Now,
Second Time.

Unit 3 LH 10
Ms Power Point

Creating, Browsing & Saving Presentation, Editing & Formatting Slides,
Linking Multiple Slides Using Hyperlinks and Advance Buttons,
Using Slide Layouts, Adding Notes to the Slides, Editing and Formatting
Slides, Working With Slide Masters, Inserting Objects on the Slide,
Animating Objects, Slide Transitions, Choosing Preset Animations,
triggering Animations, applying Sound Effects to Animation Effects,
Playing Videos, Rehearsing Timings, Slide Show, Slide Show Options
(Using Pen Pointer, Highlighter), Pack & go, Custom Show

References
1. Microsoft Office 2003 Complete, BPB Publication

2. Office 2003 in Simple Steps Dream Tech Presss
3 Microsoft Office XP - Fast & Easy, Diane Koers, Prentice Hall

of India Private Limited, 2001.

Net Contact Hour is 48 excluding the exams and tests.
Evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester

examination
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MID- WESTISRN UNIV LRSITY, FACULTY OF MANAGEMENT
pACTHELOR IN BUSINESS ADMINISTRATION(BIBA), SYLLABUS 2075 (2018)

Course Title Business Communication

Course Code Number MGT 321
Year/Semester /11
Credit Hours 03

Course Objectives:

Main Objective

This course is designed to give students a comprehensive view of
communication, 1ts scope and importance in business, and the role of

communication in establishing a favorable outside the firm environment,
as well as an effective internal communications program.

Enabling Objectives
After completion of all the learning units of the course, participants
will be able to:
o Understand and demonstrate the use of basic and advanced
proper writing techniques that today's technology demands.
« Write effective and concise Business letters and memos,

« Prepare informal and formal reports,

« Demonstrate competency in the fundamentals of business
Letters Writing, reporting, Proposal and research.

« Demonstrate understanding of the Business etiquette.

Unit 1 LH 6

Introduction

Introduction to Business Communication: Basic Form of Communication,
Process of Communication, Principles of Effective Business Comunication,
7Cs, Media of Communication, Types of Communication, Barriers to
Communication, Enhancing Speaking, Listening and Reading Skills.
Comments, Creating Index and Tables From the Content of Document,
Counting Words Macro Saving Documents With Passwords

Unit 2 LH38

Correctness of Communication

‘The Nature of Correctness, Standards For Punctuation, Standards
 for Grammar (Adjective-Adverb Confusion, Subject-Verb Agreement,

23
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nouns
Adverbial Noun Clause), Sentence Fragment, Pro » Tense, Wofds

Often Confused, Word often Misspell.

Unit 3 LH 14
Business Correspondence

Memos (Purpose and Criteria fqr Writing Memos), Etmill-lmpman%
and Techniques of Writing Email Letters-Components, ettz?r Formag
and Criteria for Different Type of Letters,( Letter OfI“C!Ule, Cover
Letter, Good News Letters, Bad News Letters, 1Pcrsua51ve Requeg
Letters, Complaint Letters, Adjustment Letters, .‘33_1165 Letters, Le.ﬁm
of Acknowledges),Circular Notice Agenda and Minutes of Meetings

Unit 4 LH 14
Report and Proposals

Report: Definition, Purpose, Types of Reports (Trip Reports, Progress
Reports, Lab Reports, Incident Reports, Meeting Minutes), Process,
(Pre Writing Research Techniques, Writing and Rewriting)
Proposals: Definition, Purpose, Title Page, Cover Letter, Tables of
Contents, List of Tllustration, Abstract, Introduction, Discussion, Glossary,
References, Appendix, Process (Pre Writing, Writing, Rewriting).

Unit 5

LH6
Business Etiquette

Business Manners, Office Protocol and Etiquette, Professional Conduct,
Use of Courteous Phrases in the Work Place, Proper way to Make
Introduction, Business Dress, Grooming, Handling, Business Meeting

and Dining Etiquette- Attending Business Fundamentals, Etiquette
in Meetings, Banquet Etiquette,

References
1. Change, Lillian Hunt and Je

to Business Etiquette.
2. Boove, C.L. Thill J.y. a

enethe Martin, The Essential Guide

ndChaturvedi, M. (2009), Business
Pearson Education,

lon- Principles and Practice, O.U.
an Meenakshj and Sharma Sangeeta-
nd, 2008, Effective Business Commu

3. Technical Communicat
New Delhi, 2007, Ram
4. Murphy and Hilde Bry
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nication, Mc Graw Hill Education.

5. Mc Geaw, S.J.(2008), Basic Manegerial Skills for All, 8th
Edition, Prentice Hall of India.

6. Wren and Martin (2008), English Grammar and Composition,
Saltan Chand and Sons.

Net Contact Hour is 48 excluding the exams and tests.

Evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester
examination
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Course Title MGT 322
Course Code Number 7401
Year/Semester 03

Credit Hours

Course Objectives:

Main Objective |
This course is designed to familiarize students with the s.cop'e and
application of statistical analysis. It focuses on the application ¢f

data analytic, quantitative tools in business decisions.

Enabling Objectives
After completion of all the learning units of the course, participants
will be able to:

* Disseminate the Knowledge of descriptive as well as some
Inferential Statistical tools focusing in Business and Management
decision making problems.

* Explain the concepts and statistical techniques used to analyze
business data.

*  Usetheessential tools of applied statistics, includin g data analysis,
basic probability, probability models (distributions), sampling
theory, point and confidence interval estimation, hypothesis
testing, analysis of variance, linear regression and correlation,
and multiple regression.

* Apply statistical methodology properly in their future academic
and professional careers,
*  Usestatistical analysis as decision support in all areas of business;

custom]er service, production operations management, and quality
contro

Unit 1

Introduction to Statistics i3

History and Development of Statistics, Defj
damental Elements of Statistica] A ,

of Statistics, Misuse of Statistics.

nitions of Statistics, Fun-
nalysis, Scope and Laminations
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BACHELOR IN BUSINISS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)

Unit 2 LH 4
Measurement and Scales
Nominal, Ordinal, Interval and Ratio Scales, Variable, Types of Variable:

Quantitative and Categorical Variables; Discrete and Continuous
Variables.

Unit 3 LH3
Data Sources

Primary and Secondary Sources of Data, Procedures of Collecting
Primary Data, Measure Sources of Secondary Data, Data Quality,
Editing and Coding of the Data.

Unit 4 LH3
Presentation of Data

Tabulation, Graph of Frequency Distribution, Histogram, Frequency
polygon, Frequency Curves, Graph of Times Series Data, Stem and
Leaf Display, Pie- Chart.

Units - LHS
Summary Measures

Measures of Central Tendency : Mean, Median, Quartiles, Mode
Measures of Variation: Rang, Inter-Quartile Range, Standard Deviation,
Coefficient of Variation, Shape of The Distribution Skewness and
Kurtosis and Kurtosis Using Moments, Exploring Data Analysis :
Box and Whisker Plots, Five Number Summary .

Unit 6 LHS
Probability

Concept of Probability, Approaches of Probability, Additive Law of
Probability, Multiplicative Law of Probability, Marginal and Joint
Probabilities, Baye's Theorem and Their Applications.

Unit 7 LH3
Random Variables

Discrete and Continuous Random Variables,

' Mathematical Expectati
for Discrete and Continuous Variables. Qi
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. stribut ormal Distributi _
Binomial and Poisson distribution, N On and The;,
Applications

Unit 9 LH 4
Estimation

Basic Concept of Sampling: Population, Sampling F rame, Cengyq
and Sample Survey, Concept of Statistic and Parameter, Point Estimateg
and Interval Estimates

Unit 10

LHY
Testing of Hypothesis

Detail Concepts of Testing of Hypothesis, Types of Errors in Testing
of Hypothesis, P- value Approach in Taking Decision and Interpretations,
Comparison of Two means, Two Proportions and Chi- square Test
for Testing the Independence of Attributes

References

1. Levine M.DavidKrehbiel C. Timothy; Brenson L. Mark and

Viswanathan, PK. Business Statistics A First Course, Pearson
Education, Latest Edition

2. VohraN.D; (2009) Quantitative Techniques
4th Edition,M C Graw Hill Education,

3. Vishwa Nathan, PX_ (2008) Business Statistics & Applied
Orientation, 1 st Edition; Pearson Education.

in Management,

Net Contact Hour is 48 excluding the exams and tests.

evaluati.on Module: 50 percent will be assessed through the internal
evaluation and 50 percent will pe assessed through end semester
examination
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Course Title Financial Management
Course Code Number MG 323

Credit Hours 03

Year/Semester I/11

Course Objectives:
Main Objective

The focus of this course is in the arca of financial management. This
course will enable managers how to interface with accounting and
finance departments, help them to understand how firms meet their
financial objectives utilizing financial decision-making. This course
will also explain financial tools and techniques, which can be used
to help firms maximize value by improving decisions relating to capital
budgeting, capital structure, and working capital management.

Enabling Objectives

At the completion of this course, the students will be able to:
» Develop a foundation of financial management concepts
e Execute the financial statement for financial analysis
e Use the concept of time value of money
o Understand the concept of valuation of financial assets
« Understand how corporations make important investment and
financing decisions, and how they establish working capital
policies.
Unit 1 LH 2
Introduction
Nature and Scope of Financial Management, Finance Functions,
Goals of Financial Management, Agency Relationship
Unit 2 LH 10
Financial Statement Analysis

Concept and uses of Financial Statement, Balance Sheet, Income

‘Statement, Statement of Retained Earnings, Statement of Cash Flows:

Concept and its Preparation

Financial Ratio Analysis: Types and uses of Financial Ratios, Limitations
of Ratio Analysis
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Time Value of Money

ficance of Time Value of Money, Future Valy
Present Value and Discounting, Future Va|y, an;
uity, Solving for Interest Rates and Number
of Periods, Semi- Annual and Other Compounding Periods, Presept
Value of Perpetuity, Present and Future Value of an un-evep Cash
Flow Stream, Loan Amortization Schedule

Bond and Stock Valuation

Features of Bond, Bond Valuation, Impact of Market Interest Rate
on Bond Value, Bond Return Measures

Features of Common Stock, Common Stock Valuation using Dividend
Discount Model, Expected Rate of Return on a Constant Growth Stock
Features of Preferred Stock, Valuation of Preferred Stock

Concept and Signi
and Compounding,
Present Value of an Ann

Unit 5 LH 12
Capital Budgeting

Concept and Significance of Capital Budgeting, Classification of
Capital Projects, Alternative Ranking Methods of the Investment
Proposals: Pay Back Period, Discounted Pay Back Period, Net Present

Value, Internal Rate of Return, Modified Internal Rate of Return
and Profitability Index

Unit 6 LH3
Working Capital Management

Concept of Working Capital, Importance of Working Capital Manage
ment, Cash Conversion Cycle,

Cash Management: Motives for Holding Cash, Managing Colle
tions and Controlling Disbursement

!{efc{ewa.b]es Management: Concept and Determinants of Investmen!
In Receivables, Elements of Credit Policy

Inventory Management: Basic Inventory Cost, Economic Order Quantits

Reorder Point, and Safety Stock
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References

[, Brigham, Eugene F. & Joel F. Houston (2009) Fundamentals
of Financial Management. India: South Western Publication.

2. Jamce C Van Home, John M. Wachowicz, &SaumitraN. Bhauri.
(2009) Fundamentals of Financials Management. Pearson
Education.

3. Pandey, I. M. (2009). Financial Management, New Delhi:
VikashPublising House Pvt. Ltd

4. Joshi,K.R.,Sharma, D.R., Gupta, M.K., Lamichhane, P,, Shrestha,
P.M. &Ghimire, T.R. et al. Fundamentals of Financial Manage-
ment, Ayam Publication, Kathmandu, Nepal.

Net Contact Hour is 48 excluding the exams and tests.

Evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester
examination
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Course Tltile Number MGT 324 age“lem
Course Code MU il
Year/Semester v
Credit Hours
Course Objectives:
Main Objective

This Course i designed to intro.ducfe the: Cf)ncepts and Practiceg,
Marketing. The course begins with 1dent1f)./mg consumer neegs
ends with positioning the product and service.

Enabling Objectives

After completion of all the learning Units of the course, participays
will be able to: |
o Understand the Essentials Elements for Effective Marketing
Practice by Introducing Foundation Terms and Concepts thy
are commonly used.
o Developa Solid Grass of the Language & Vocabulary of Marketing
and the important ways it is changing.
e Comprehend Essentials Elements for Effective Marketing
Practice by Introducing Foundation Terms& Concepts that are
Commonly Used in Marketing.

Unitl LH 10
Introduction

Meaning and background of Marketing, Marketing Concept (Production,
Product, Selling Marketing and Societal Marketing), F unction and
Process of Marketing, Analyzing Marketing Environment (Micro and

Macro), Various Environmental Factors Affecting the Marketing
Function, 7p's of Marketing.

Unit 2 LH8
Consumer Behavior

Buyer Behavior, Buying Motives, Consumer's Purchase Dec.iSion
Process, Market Segmentation and Target Marketing, Marketing Strat® el’
Market Structure, Marketing Mix, Definition of types of Chan™

Channel Selection and Problem
31
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Unit 3 LH 12
prodact and Branding

Delinition, Marketing Characteristics, Consumer Good, Industrial
Good, Production Policy, Product Life Cycle (PLC), New Product
Development Process, Produet Line, Product Mix, Modification and
Jlimination, Packing, Developing New Products, Strategies, Positioning,
Branding(Branding Decisions, Brand Image, Brand Identity, Brand
Personality, Positioning and Leveraging the Brands, Brand Equity)
and Packaging, Modern Methods of Branding (BTL and ETL).

Unit 4 LH 6
Pricing,

Definition, Pricing Policies, Approaches of Pricing, (Cost Based,
Value Based and Competition Based Pricing) Factors Influencing
Pricing Decisions, Competitors action to Price Changes, Multiproduct
Pricing, Marketing Risks.

Unit 5 LH 12
Promotion and Supply Chain

Communication and Promotion Mix (Advertisement, Personal Selling,
Sales Promotion, Direct Marketing and Public Relations), Relationship
Management, Social Media Advertisement

Supply Chain Management: Meaning, Concepts, Objectives, Role
of Physical Distribution, Selection and Management of Distribution
Channels

- References

I, Philip Kotler and Gary ArmStrong (2001) Principle of Marketing,
~ 11th Edition, Prentice Hall, India
2. Kotler, ArmStrong, Agnihotri and Haque (2010), Principles of
~ Marketing-A South Asian Perspective, 13th Edition, Pearson

Pducation.

3. Kotler, Koshilha,(2009) Marketing Management, 13th Edition,
Pearson Education.

4. Kumar, Arun and MeenakshiN., (2009), Marketing Management,

" Vikas Publishing House,
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Net Contact Hour is 48 excluding the exams and tests,
evaluation Module: 50 percent will be assessed through the imeﬂlal
evaluation and 50 percent will be assessed through end Semeste,

examination
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e

Course Title Maecroeconomics
Course Code Number MGT 325
Year/Semester /11

Credit Hours 03

Course Objectives:

Main Objective

This course is an introduction to macroeconomics. This subdivision
of economics deals with the economy as a whole: aggregate national
income and output, Employment, Income Determination, Business
Cycles etc.

Enabling Objectives

After completion of all the learning Units of the course, participants

will be able to:
o Improve economic literacy and ability to apply economic
models to analyze world events.
e Analyze economic theory including introductory basic principles
of economics, National Income, Price fluctuations, Theories
of employment and Income Determination Level.

Unit 1 : LH2
Introduction

Macroeconomics: Meaning, Scope and Types, Goals and Issues of
Macroeconomics, Application of Macroeconomics in Business Decision

Making

Unit 2 LH6
National Income Accounting

Meaning and Various Concepts of NI, Circular Flow of Income and
Expenditure (Two, Three and Four Sector Economy), Measurement
Methods and Difficulties, Numerical Case Studies

g I LH 3

- Theories of Employment

- IClassical Theory of Empldyment . Say's law of Market, Product
| 35
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Market Equilibrium, Labor.Mrflr
Equilibrium, Criticisms, Princip
Demand Price, Aggregate Supply P
of Effective Demands.

. R
ket Equilibrium and Money Mayj
le of Effective Demand: Aggregy,
rice, Determinations and Importay,

Unit 4 —

Income Determination Model (Keynesian Approach)

Components: Consumption Function, Saving Function and Inves.tmen.
Function, Paradox of Thrift, Acceleration Coefficient, Mulh-plier
Investment Multiplier (Its Working and Leakages), Tax Multfplier:
Government Expenditure Multiplier, Balancefi Budget Mult{plier:
Export Multiplier, Import Multiplier and Foreign Trade Multiplier
Super Multiplier.

Income Determination Model in a Two Sector Economy (AD-AS
approach, S-I approach)

Income Determination Model in a Three-Sector Economy (With Tay
Government Expenditure and Transfer Payments)

Income Determination Model in a Four-Sector Economy, Numerical
Case Studies

Unit 5 LH6
Income Determination Model (IS-L M Framework)

IS - L H Model with Two Sector Economy, Product Market Equilibrium
and Derivation IS Cuive, Money Market Equilibrium and Derivation
of LM Curve, Determination of Equilibrium Income, Shifts in the IS
and LM Functions, IS - LM Model with Three Sector Economy,
Money Market Equilibrium With Monetary Policy: Derivation of L
M Curve, Product Market Equilibrium With Fiscal Policy: Derivation

of IS Curve, Shift in IS and LM Functions, Simultaneous Equilibrium,
Numerical Case Studies

Unit 6

. _ LH7
Inflation, Deflation and Stagflation

Meaning and Types of Inflation,
Computation of Rate of Inflation,
Deflation: Meaning causes and

Causes and Effects of Inflation,

>

Measures to Control, Concept of
Deﬂationary Gap
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Unit 7 LH2

Business Cycles

: ) 4 L1 VL) " & : TR y - " ga . -
Meaning, Characteristics and Phases, Economic Stabilization Policy

Unit 8 LHS8
Macroeconomics Policies

Monetary Policy: Meaning, Instruments and Objectives, Determinants
of Money Supply, Role of Central Bank in Economic Development
and Financial Reforms, Fiscal Policy: Meaning, Instruments and
Objectives,

Budget: Meaning and Components, Process of Budget Formulation,

* Concept of Deficit Financing and Debit Management.

References
I.  D.XN.Dwibedi(2005), Macro Economics, Mc GrawHil Education
2. Soga, Erold, (2008). Macro Economics, 1st Edition, Pearson

Education
3. Mishra, S.K. and Puri, V.X., (2003) Modern Macro-Economic

Theory, Himalaya Publishing House.
4, Agrawal, 2010, Macro Economics Theory and Policy, Ist

Edition, Pearson Education.
5. Shapiro, E, (2003) Macro-Economics Analysis Mc Graw Hill

education

Net Contact Hour is 48 excluding the exams and tests.
evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester

examination
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Course Title Business Law
Course Code Number MGT 331
Year/Semester TI/111

Credit Hours 03

Course Objectives:

Main Objective

This course is meant to provide a general introduction to the legal
environment that affects individuals, businesses, and business transactions.
In addition to providing a general introduction to the Nepalese legal
system, it also provides a general framework of the legal principles of
business law. Students examine various areas of the law which are integral
to operating a business enterprise. Topics include Law of Contract,
Contract of Agency, sales of goods, Company Act and Intellectual
Property and Arbitration.

Enabling Objectives

After completion of all the learning units of the course, participants
will be able to:
e Understand basic legal terminology and concepts used in
Business
o Evaluate issues of legal significance in business transactions.
o  Apply legal reasoning to situations and form legal conclusions.
e Acknowledge About Company act of Nepal.

Unitl - LH 4
Introduction

Concept, Nature, Types and Sources of Law, Classification of Law,
Importance and Sources of Business Law, Legal Environment in
Business, Court System in Nepal

Unit2 LHS
Law of Contract

Meaning & Nature of Contract : Essential Elements of Valid Contract,
Offer and Acceptance and Consideration; Void, Voidable and Quasi
Contract, Contractual Capacity, Rules Regarding Minor’s Agreement,

41
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d Disqualified Person Perfomm

UndS (];i'each of Contract , Remedies for Breach of Contract ety
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Unit 3 LH
Contract of Agency

Models of Creating Agency, Types of .Agent., Rights ang
Agent, Rights and Duties Principals, Distinction Betweep g
and Substitute Agent, Termination of Agency.

Ub-Ager

Unit 4 LH4
Bailment and Pledge Contract

Meaning and Features of Bailment and Pledge, Rights and p
Bailor, Bailee and Pledger / Pledgee, Finder of Lost goods,
by Non-owner.

uties of
P ledge

Unit 5§

LH6
Indemnity and Guarantee

Meaning of Indemnity and Guarantee, Rights and Duties of Indemnifier

and Indemnity Holder, Difference between Indemnity and Guarantee,
Rights and Duties of Surety

Unit 6 LH4
Sales of Goods

Essentia.l Elements of a Contract of Sale of Goods, Conditions and
;»;z:nnes, Transfer of Ownership, Rights and Duties of Unpaid

Unit 7

9
Company Act ‘ H
Meaning and Nature of Company, Types of Companies, Incorporation
orandum and Articles of Association, Sharé
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Unit 8 L7
[ntellectual Property and Arbiteation

Coneept and Nepalese Laws Relating to Patent, Desipn, Trademark
and Copy Right, Meaning and Importance of Arbitration, Power and
Duties of Arbitrator

References

[.  Tulsian P.C. “Business Law”, Tata Mc Graw Hill Delhi 2001,
2. Different Nepalese Acts (Contract Act, Company Act, Patent
Right Act, Arbitration Act etc.)

Kuchhal, M.C (2006), Business Law, Vikash Publishing House,
New Delhi

ed

Net Contact Hour is 48 excluding the exams and tests.

evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester
examination
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Course Objectives:
Main Objective

The Course is designed to provide a Broad Understanding of the

Role and Importance of Human Resources as an Egsential Managemem
Responsibility. This Course Introduces the Major Topic in Humgy
Resource Management and Development.

Enabling Objectives
After the completion of all the learning units of the course, participanss

will be able to:
e Leam the Concepts and Application of HRM
e Familiarized with the Different aspects of Managing Humap
Resource in the Organization
o Understand the Role of HRM and will be able to practice HRM
independently.

Unit 1 LH3
Human Resource Management

Meaning, Scope, Functions, Objectives of HRM, Growth and Develop-
ment o'f HR in Nepal,l Human Resource Manager - Qualities and
Evolution, Personnel Management Vs HRM

Unit 2 LH6
Human Resource Planning

;‘ypfs, Needs, Import_ance, Objectives of HR Planning, HR Information
Sys elfl_l and Succe5519n Planning, Job Analysis, Job Description, Job
pecitication, Techniques of HR Demand and Supply Forecasting

Unit 3 LHT

Recruitment and Selection

- rpose and Im . mal
and Internal Soyrces of Humapr:) gaegzi,::: PO
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Selection: Meaning,‘Deﬁnition, Selection Process, Types of Interview
and Types of Selection Test, Barriers to Effective Selection

Unit 4 LH?2
Orientation and Placement

Orientation: Orientation Program, Procedure, Problem of Orientation
Placement: Process, Problems, Principles.

Unit S LH 8
Training, Development, Promotion and Transfer

Definition, Identification of Training Needs Management Development,
Purpose and Principles of Promotion, Base and Types of Promotion,
Transfer: Definition, Reasons, Principles Types.

Unit 6 LH3
Performance Appraisal

Definition, Needs, Uses and Limitation, Methods of Appraisal (Ab-
solute Standards, Relative Standards Methods)

Unit 7 LH 4

Compensation of Human Resource

Job Evaluation, Wage and Salary Administration, Types of Wage,
System of Wage Payment.

Unit 8 LH9Y

Industrial Relation and Dispute Management

Trade Union, Nature and Importance, Consequences of Trade Union
Movement in Nepal, Hurdles in Trade Unionism in Nepal, Main Provisions
of Labour Law in Nepal, Natures of Disputes, Causes of Disputes,
Settle of Disputes, Collective Bargaining ..Concept and Process.
Unit 9 | LH 6
HRM in 21st Century

New Trends and Challenges to HRM, Globalization and HRM,
International HRM, Comparison of HRM and IHRM, HRM in MNCs,
Problem of IHRM, HRM out Sourcing, Leading HRM Companies.
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References

1. Decenzo D.A. and Rabbinson,S.P (2007), Fund

amenty|g

Human Resource Management 9th Edition, Johp Wiley_ W
2. Durai.Praveen (2010) Human Resource I»—Ianagemem, Pearson
Education.
3. AsWathappa K.. (2010), Human Resource ManagemenL Mec
Graw Hill Education . '

4. Jyothi P. and Venkatesh, D. N. (2006), Human Resource
Management, Oxford Higher Education

Net Contact Hour is 48 excluding the exams and tests,

evaluation Module: 50 percent will be assessed through the interng)

evaluation and 50 percent will be assessed through end semegter
€xamination
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Course Title Cost Accounting
Course Code Number MGT 333
Year/Semester 1/

Credit Hours 03

Course Objectives:

Main Objective

This course is a study of the fundamentals of cost accounting. The
accounting functions relative to materials, labor, and factory overhead

are treated in detail. Different Methods of Costing are fully explored.
Cost Sheet and Reconciliation of Profit are also discussed.

Enabling Objectives

After the completion of all the leaming units of the course, participants

will be able to:
- Acquaint the basic concepts used in cost accounting and various

methods involved in cost ascertainment systems.
- Use of costing data for planning, control and decision making,
. Understand the use of activity-based cost systems and strategic

cost analysis
_ Describe the uses and methods of job order costing and methods

of process costing
Unit 1 LH 12

Introduction

Concept of Cost, Costing, Objectives of Cost Accounting, Advantages
and Limitations of Cost Accounting, DifTerence between Financial
and Cost Accounting, Cost Unitand Cost Centre, Classification of Cost,
Segregation of Semi Variable Cost, Cost Control and Cost Reduction.

Unit 2 LHS
Elements of Cost

Material, Labor and other Expenses, Account ing for Overhead (Traditional
and ABC Method)
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Unit 3
Method of
Job and Batch Costing:
Operating Costing: Me2

tin
Costing s, Advantages and Limity

Meaning, Feature ion,

ning, Features and Objectives.

ting: Meaning, Points Appeal:ed in Contract COsti“&
((;‘on:-rﬂ(;t,q(iEZunt 'proﬁt and Loss Treated in Incomplete Contragy
ontrac ) ’

Work Certified and Worlf Uncertified.
Process Costing: Meaning, Features,
Gains and Inter Process Costing,.

Normal and Abnormal Lggy

LH 10

Unit 4
Cost Sheet and Reconciliation of Profit

Cost Sheet: Meaning, Features and Importance, Elements of Cogt
Sheet, Specimen of Cost Sheet, Quotation Price

Reconciliation of Profit: Definition of F inancial and Cost Account,
Reasons of Differences of Profit, Reconciliation Statement.

References

1. Dutta Mahesh, (2005), Cost Accounting Principle Practices,
1st Edition, Pearson Education

2. Maheshwari, S.N. and Mittal, S.N. (2009), Cost Accounting
- Theory and Problems, 22nd Revised Edition, Shri Mahavir
Book Depot.

3. Raja Sekaran, (2010), Cost Accounting, 1st Edition, Pearson
Education.

Net Coptact Hour is 48 excluding the exams and tests.
evaluation Module: 50 percent will be assessed through the internal

evaluation and 50 percent wil] b
iy ca ester
examination ssessed through end sem
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Course Title Tourism and Hospitality Management
Course Code Number MGT 334

Year/Semester T1/11I

Credit Hours 03

Course Objectives:
Main Objective

This Course aims to provide insights with regard to training in the
skills and !mowlcd ge necessary for aspiring destination and operations
managers in the tourism and Hospitality industry.It is designed to develop
skills and knowledge at the cutting edge of an exciting and rapidly
growing industry. The course will develop specialist understanding of
tourism alongside a detailed study of management and business.

Enabling Objectives

After completion of all the learning units of the course, participants

will be able to:
 Describe the various segments of the Tourism and Hospitality

industry, and explain how they are organized.

o  Analyze the various components of the hotel, restaurant and
tourism industries and describe how they interrelate.

o  Describe the interrelationship of travel, tourism and the hospitality
industry

e  Students will possess the skills and knowledge necessary for the
management and development of a variety of tourism businesses

and businesses in related sectors

LH 2

T T S R I

Unit 1 |
Tourism Business
Concept, Nature, Importance and Significance of Tourism, Components

of Tourism, Tourism Marketing (Research, Marketing Mix and Destination
Marketing), Impact of Environment on Tourism, National and International
Tourism Organizations

Unit 2 LH 4

Travel Agency and Tour Operators
Definition and Differentiation, Growth of Travel agency and Tour

‘Operator Business
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immigrati ate ices, etc)
immigration related services, . i
Tour Operators:- Meaning, Types, Functions (Negotiatjg,

liasioning with principles, tour package formulation, p@-touramng%%,
tour operations and post-tour man.agen.]ent), Online Ticket Booking
techniques, Popular Travel agencies sn_es, Procedqrc for setting R
of own Travel Agency and Tour Operating Enterprises

Unit 3 LH 7
Hospitality Industry

Concept, Origin and Development, Changing Trends
Accommodation Industry

Introduction to Hotels, Need, Importance and Role of hotels, Evolutip
of Lodging industries, Classification of Hotels

Unit 4 LH 12
Front Office

Introduction and Advantages of Front Office Development, Types of
Rooms and Plans, Organization Chart, Duties and Responsibilities,
Qualities of Organization Chart, Duties and Responsibilities, Qualities
of Front Office Staff .Introduction and Advantages of Front Office
Department, Types of Room and Plans Organization Chart, Duties
and Responsibilities, Qualities of Front Office StafT.

House Keeping

Introduction, Importance and Si gnificance, Organizational Chart of
House Keeping,

Cleaning:- Different Equipment and Agents, Laundry, Linen and
Uniform, Interior Decoration, Special Decorations,

Unit 6 LHS
Food and Beverage Services

Food and Beverage Service, Types of Service, Organizational Charts
and Duties
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Unit 7 LH 10
Event Management

Deﬁr_lition of Event Management, Role of Events for Promotion of
Tourism, Types of Event; Cultural, Festivals, Religions, Business etc.
Need Of: Event Management, Key Factors of Best Event Management
Promotion activities Organized for Different Countries (eg. Malaysia:
Truly Asia)

References

1. Sinha, P.C., Tourism, Transport and Travels Management,”
- Anmol Publications Pvt.Ltd. New Delhi
2. Dennins Foster,, & Introduction to Hospitality,"

Net Contact Hour is 48 excluding the exams and tests.
evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester

examination
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Courst Ohjectives:

Main Objective

sjgned to Jive basic knowledge about risk
esih B isk and refyp,

and capital structure SO that students will be ab)
(als things of finance and its efTect ¢ g
i s : . 0n
focuses on Merger and Acquisition "5;
' I

This course isd
capital
basic fundamen
this, it also

cost of
analyze the
organization. Beside
dividend policy:

Enabling Obj ectives

After the completion of th
Develop the foun

o course the students will be able to:

fation of analyzing risk and return

.
. Understand the concept of cost of capital

. Pvaluate the different approaches of capital structure
«  Analyze the effect of leverage | "
. Use of warrants and convertible

« Understand the concept of merger and acquisition

« Describe the concept of dividend policy
Unit 1
Risk Return Theory i

Risk and Return: e 1 Atti

and Return in the cg::tt:tmf“llﬂ Attitude Toward Risk, Measuring Risk

i xtofa bl_nglc Asset, Risk and Return ina Portfolio

s o 'l‘l"‘l‘mﬁlulmy set and the efficient set, Mean Variancé

Asset Pricing Model ‘: ‘Olﬂl'nml Choice along the liﬂ'lCECI‘ll Set, Capit
. Security Market Line and Capital Mnrf{c[ Lin¢

Unit 2

Cost of Capi

ostof Capita] i
Cost of L
ostof Capital; Copee

and WAQCQC ptand as:

ACC, Maro! nd assumotions
Capita| Marginal Cogt of '}"I’I.mns,(:nmpnncni cost of L
' st of Capital, Factors Affecting ost 0
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MID-WESTERN UNIVERSITY, FACULTY OF M ANAGEMENT
BACHELORIN BUSINESS ADMINISTRATION (BBA), SYLLABUS 207 5 (2018)

Unit 3 LHS
Capital Structure

Meaning of Capital Structure, Common assumption of Capital Structure,
Approaches to Capital Structure, Modigliani and Millers (MM)
Proposition, Static Trade off Theory, Pecking Order Theory.

Unit 4 LH 6
Leverage

Meaning and Nature of Leverage, Types of Leverage, Financial Leverage
with Preferred Stock, EBIT- EPS Analysis

Unit5 LH 10
Warrants and Convertibles

Characteristics of Warrants and Valuation of Warrants, Use of Warrants
in Financing, Convertibles Features and the Rationale for the Convertibles,
Valuing Callable and Convertible Debt

Unit 6 LH 6
Mergers and Acquisitions

Concept of Mergers and Acquisitions, Economic Rationales for Merger,
Types of Mergers, Problem of Mergers and Acquisitions, Present
Scenario and Issues Concerning Mergers and Acquisitions in Nepal

References

1. Brigham EugeneF.and]J oel F. Houston, (2009), Fundamental
of Financial Management: India: South Western Publication.

2. James C. Van Horne (2002), Financial Mamnagement and Policy,
Pearson Education.

3. Pandey,].M.(2009). F inancial Management, New Delhi: Vikash
Publising House Pvt. Ltd

4. Joshi, K.R., Sharma, D. R., Gupta, M. K., Lamichhane, P.,
Shrestha, PM. &Ghimire, T.R. etal. F undamentals of Financial
Management, Ayam Publication, Kathmandu, Nepal.

Net Contact Hour is 48 excluding the exams and tests.

Evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester
examination
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Course Title 4
Organizati .
Course Code Number M(%T :;iiitlonal Behavior
Year/Semester |
Credit Hours 03“ '

Course Objectives:

Main Objective

This course will impart knowledge on contemporary organizational
issues including individual and group dynamics, motivation, leadership,
organizational structure, morale, power, labor-management behavior,
organizational change and development. In this cousse, students will
gain an understanding and appreciation of the systems approach as
applied to human and organizational behavior. Students will gain an
awareness and knowledge of contemporary issues and approaches to
organizational change and development facing organizations.

Enabling Objectives

After completion of all the learning units of the course, participants

will be able to:
e Provide an Understanding of Basic Concepts, Theories and

Techniques in the Field of Human Behavior at the Individual,
Group and Organizational Levels in the Changing Global

Scenario . o
e Developskillsinthe analysis and understanding of organizational

behavior _
e Develop skills in organizational assessment and problem solving

that lend themselves to consulting to public & nonprofit
organizations

Unit 1 LH6
Study of Organizational Behavior

Definition of OB, Goals of OB, Approaches to the studies of OB,
Nature, Scope and Importance of OB, Disciplines Contributing to OB,
Impact of Internet, E-mail and Social Networking on OB, Relevance

of OB in Business.
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Unit 2

Personality |

' inan

The Concept of Personality; [ltete;r;laits -
mination of personalities, Major

to Personalities

ts of personality, Major Degq,
fluencing OB with referenCQ

LH 6

Unit 3
Perception, F
Perception, Factors Influen
Steps in Rational Decision
Individual Decision Making,
perceptual Selectivity.

actors Affecting perceptual Selectivity

ced Perception, [ndividual Decision Making
_Making, Link between Perception ap(
Perceptual Selectivity, Factors Affecting

Unit 4 LHS5
Learning and Behavior Modification

Learning Process, Theories of learning-Classical, Operant Conditioning
and Programmed Learning, Behavior modifications. Attitude, Values,

Norms,Beliefs.

Unit 5 LH8
Motivation and Leadership
Motivation, Motivation Process, Importance of Motivation, Motivation
Theories -Theory X and Theory Y, Motivation Hygiene Theory, Equity
Theory, Expectancy Theory, Relationship Between Motivation and
Performance.

Leadership: Definition, Managerial Effectiveness and Leadership,
Qualities to be a Good Leader.

Leadersh?p Theories: Trait Approaches Theory, Behavioral Theories
and Contingency Theories,

Unit 6 | LH 6
Groups in Organization

. Concept of Group, Types and Functions of Groups, Formal and Informa!

Groups, Stages of Group D
Cohesiveness. P Bevelopment,Group Dynamics, Grov?
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MID-WESTERN INIVERSITY, FACULTY OF MANAGEMENT
BACHELOR IN BUSINESS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)
e s
Unit 7 LH6
Conflict Management

Concept of Conflict Causes of Conflict, Managing Conflict, Stress
Management, Consequences and Managing Stress, Grievances Manage-

ment.

Unit 8 LH 6
Organization Change and Organization Development

Change Management, Forces For Change, Resistance to Change,
Sources for Resistance to Change, Techniques for Managing Change,
Organizational Development Process and Intervention, Organizational

Development Techniques.

References

1. Robins, S.P. and Sanghi, S.(2009) Organizational Behavior,

13th Edition, Person education,
2. Singh, Kavita, (2010), Organizational Behavior. Text and Cases,

1st Edition, Pearson Education.

Net Contact Hour is 48 excluding the exams and tests.
. Evaluation Module: 50 percent will be assessed through the internal

evaluation and 50 percent will be assessed through end semester

examination
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Course Title MGT 342
Course Code Number IV
Year/Semester 03
Credit Hours
Course Objectives:
Main Objective

Provide The Knowledge of Applying Different St'ati stical Too]s an
Quantitative Techniques in Modeling and Analysis for Business gy,

Decision Making Problems.

Enabling Objectives

After completion of all the units of the course, participants wil| p
able to:
e  Examine the propose and Signification of Correlation Coefficien
o Test Regression Coefficient,
* Apply Time Series and their Measures and Forecasting

Unit 1 LH8
Relationship between Two Variables

Correlation between Two Internally scaled Variables, Scatter Plot, Tes
of Signification of Correlation Coefficient, Simple Linear Regressior
Model, Model assumptions, Estimation of Regression Equation, Tes
of Signification of Regression Coefficient, Confidence Interval Estimat

of an Individual value of Outcome Variable, Coefficients of Determi
nation, Concept of regression Diagnostic.

Unit 2
Multiple Regression Analysis



MID-WESTERN UNIVERSITY, FACULTY OF MAN AGEMENT

A

BACHELOR IN BUSINESS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)

Unit 3 LH7
Time Series Analysis

Components of Time Series and their Measures, Forecasting, Choice
of Appropriate Forecasting Techniques, Autocorrelations

Unit 4 LH 4
Index Number

Types of Index Numbers, Methods of Construction of Index numbers,
Base Shifting, Consumer Price Index Numbers, application of Index
Numbers in economics, Business and Industries

Unit 3 LH 38
Linear Programming Problem

Problem Formulation, Linear Programming Model, Graphical Solution
of Model Optimization, Sensitivity Analysis and duality Analysis

Unit 6 LH 13
Quantitative Techniques

Transportation Problems, Assignment Problems and Network Analysis

References
1. Taha, Hamady, A Operations Research. An Introduction, Latest
Edition, McMillan

2. Levine M. David, Krehbie C. Timothy; Brenson L. Mark and
Viswanathan, P. K. Business Statistics A First Course, Pearson
Education, Latest Edition.

3. RajaGopalan S. and Saffanthan, R.(2009), Business Statistics

-& Operation Research; 2nd Edition, MC Graw Hill Education

Net Contact Hour is 48 excluding the exams and tests.
evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester

examination
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Course Objectives:

Main Objective

Today’s managers must neccssaf‘ily concern thfl:m.selves With ethic,
«sues, because unethical behavior creates lega I'lSkS. and damag,,
businesses as well as employees anc! consumers. Bus1{1ess ethics
social responsibility have become'an mtegl:al part ot‘" b_usmess educaty,
in general. It is the moral analysis of bu-smess activity and practice,
Introducing ethics into business stud:.es may cause fundameny,
changes into business. Principle focus in -'[hIS course will be unge
standing and appreciation of a way of life in which money and prof;
plays an important but certainly not exclusive role.

Enabling Objectives

After completion of all the units of the course, participants will i
able to:
e Examine the role and propose of ethics in business.
* Present the concept of corporate social responsibility, and
explore its relevance to ethical business activity.
* Investigate whether ethics set ay boundaries on competition
marketing, sales and advertisement.

*  Consider any moral obligations of business to the environmen
and people.

Unit 1 LH 8
Fundamental of ethics

Meaning and Definition of ethics and business ethics, Need, Importanc®
Nature, Scope and Objective of business ethics, Factors influenciit

Fli::gli\r/}css ethics, Ethical decision making, Ethics in workplace an



MID-WESTERN UNITVERSITY, FACULTY O MANAGEMENT
BACHELORIN BUSINICSS ADMINISTRATION (BBA), SYLLABUS 2075 (2018)

Ullit 2 LH 8
[ndividual factors-value

Concept of values, Types of formation of values, Values and behavior,
Organizational values, Shared values, Relevance of ethics and values
in business

Unit 3 LH 7
Corporate Governance

Introduction, Corporate responsibilities of business: Employees,
Consumers and Community, Code of corporate governance, Ethical
issues in business related to - Advertisements, Finance, Investment
and technology, Corporate social responsibility of business

Unit 4 LH 4
Corporate compliance and Consumer rights

Corporate compliance: Government laws and regulation in Nepal,
Role of Ministry of Commerce and Supply in corporate compliance
Consumer rights: Introduction, Protection, Consumer right acts in

Nepal, Relevance with ethics

Unit 5 LHS
Cases and Presentations

e  United states vs. Paramount pictures

o Satyam computers, India

» Union carbide, Bhopal disaster

e 2008 HP spying scandal

¢ 2008 Siemens Scandal.

» Exxon, Over Porting of oil Reserves.

o Fries tone Fries and Rubber Company for use of Child labor.
o Tented milk Scandal in China.

References

1. Kaur, Tripat,(2008), Values and Ethics In Management, Galgotia
Publishers Boatright, John R: Ethics and the Conduct of Business,
Pearson Education, New Delhi 2005.

2. Business Ethics, 2009, 1st Edition, Ferando A.C., Pearson
Publication
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Course Title 1-Clommerce
Course Code Number MG 3
Credit Hours 03
Year/Semester iy

Course Objectives:
Main Objective

This course E-Commerce challenges students to explore the renlities
and implications of e-commerce from a marketer's perspective, Business-
to-consumer (B2C) and business-to-business (B213) ¢-commerco
markets are examined. The course introduces students (o a wide range
ofelectronic commerce issues for marketers, as a foundation for continual
learning in the dynamic e-commerce environment.

Enabling Objectives

After the completion of all the units of the course, participants will
be able to:

o Examine critical information technologics that provide a basis
for electronic commeree, and their application in a varicty of
sectors and industries.

»  Gain an understanding of the theories and concepts underlying

e-Commerce
e Improve familiarity with current challenges and issues in
e-COmImerce
Unit1 LH 8
Introduction

Meaning and Concept; History; E-Commerce Vs Traditional Commerce,
Importance, Features and Benefits of E- Commerce. E-Commerce
Growth, Challenges in Implementing E- Commerce, Concepts of B2B, B2C,
Management Issue Relating to E- commerce, Impacts, Challenges
and Limitations of E- Commerce.

Unit 2 LH8
B2C Application '
Consumer’s Shopping Procedure on the Internet, Products in B2C

Mod_el, Broker Based Services Online, Online Travel and Tourism
Services, Benefits and impact of E-commerce on travel Industry, Online
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LH 7

Unit 3
E- Payment

Operation of E- commerce: Online Payment Systems, Credit Carg
Transaction, Electronic Payment Systems (E-Cash, E -Cheque, Smart
Card. Credit Card, Debit Card), Secure Electronic Transaction (SET),

Unit 4 LH 8
B2B Applications

Technologies for B2B, Architectural Models of B2B, Characteristics
of the Supplier-Oriented Marketplace, Buyer-Oriented Marketplace
and Intermediary-Oriented Marketplace, Just in Time Delivery in B2B,
Integrating EC With Back-end Information Systems, Marketing Issues
in B2B, other Business Models of E- Commerce ( C2C, B2C, B2E).

Unit5 LHS
ECRM:

Electronic Customer Relationship Management, Definition, Appli-
cation, ECRM Components and Advantages, ECRM as tool to Modem
Business, E-Com,Changing Retail Industry,

Unit 6 LHS
Pay per Click Advertising

Introduction to pay per Click, how it works?, Application of PPC,
basic terminology, Campaigns, Keywords, Campaigns, Split testing
adverts, Geo- targeting, Ad extensions, Dynamic keyword insertion

References

1. Kalkataand Whinston (1996), Frontiers of Electronic Commerce,
Pearson.

2. Schneider Gary,(2007), Electronic Commerce, 7th Edition,
Thomson Course Technology, Noida,

3. Kolkota R. and Whinston A B (1996), Frontiers of Electronics
Commerce, New Delhi Addision Wesley

66



ot

—

..
st

|
3

1D WIESTERN UNIVIRS
(I BSTIRNUNLY IS LL L, FPACULY O1F MANAGISMIENT
BACITELON TN SINIS A DMINISTRATY NCRIA BV LA T 07D

thlCOtl}lnc;;-lolur is 48 excluding the exams and tests
evaluation y: . sts.
; o m?(: l;'(;— 50 percent will be assessed through the internal
< ey .
percent will be assessed through end semester

(2018)

——— R

evalu
examination

67




Hl!! ’\‘['ﬂ-,l I‘]I{ l { ] 1 I |PII I ] JL(){]IJ]_i O { NLIJ\ {\(’[ \'l{i\}?]q
L NI 4 { - 3 I \ i 1

] Fundamentals of Investment
Course Title g
Course Code Number IIVIIEJ 3
Year/Semester s
Credit Hours

Course Objectives:
Main Objective

The focus of this course is on understanding the fundamentals oy
investing. The course content will cover the !an guage, the concepts
and the vehicles that are used in investing. This course is c!em gned tg
analyze the environment in which an individual wi!l make investment
decisions under uncertainty. It will also cover framing up of strategies

that will enable an investor to develop, implement and monitor his
investment plan and achieve the financial goal.

Enabling Objectives

After the completion of this course, the students will be able to:

»  Understand the investment alternatives available to individual
and professional investors

> Evaluate various investment securities and the impact of market
factors that influence them
> Devise alternative investment strategies suited for investors
with various risk preferences
> Differentiate between different types of investments
> Compare and contrast the major investment vehicles available
today, including stocks, bonds, money markets, and mutual
funds
Unit 1 LH 3
Introduction
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i]nil ) LH5
Gecurity Markets

Money market, Capital market, Primary market, Sccondary market,
Mechanics of investing in securitics, Trading mechanism, Regulations
of security market in Nepal, Market indexes.

Unit 3 i
[nvestment Companies

[nvestment companies, Net assets value, Major types of investing
companies, Investment policies, Mutual fund taxation

Mutual fund performance, Lvaluating mutual funds, Closed - end
fund premiums and discounts, Mutual fund in Nepal

Unit 4 LH 12
Portfolio Management

Risk and return of single asset, Risk and return of portfolio, The efficient
set theorem, Concavity of the efficient set, The capital assets pricing
model, Capital market line, Risk free lending and borrowing, Defining
the risk free asset, Allowing for risk free lending, Allowing for risk
free borrowing, Allowing for both risk free borrowing and lending,
Systematic risk versus unsystematic risk, Security market line, Arbitrage
pricing theory

Unit 5 ' LH 8
Bond Valuation

~ Concept and Features of bond, Bond prices and yields, Interest rate

risk, Duration, Rules of duration, Convexity, Immunization, Bond
market in Nepal.

Unit 6 : LHS8
Stock Valuation

Features of Common Stock, The Zero Growth Model, The Constant
Growth Model, The Multiple Growth Model, Valuation based on Finite

 Holding Period, Models based on Price Earnings Ratio, Features of

Preferred Stock, Valuation of Preferred Stock.
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Unit 7 o
Risk Management and Derivatives

and Underlying Assets, Call and Put Olﬂiun‘

Derivatives Securities Fu
‘ Futures and Swaps, Risk Managg,

Valuation of Options, Put Call Parity, .
ment Approach, Derivatives Market in Nepal

References

1. Sharpe, WF, Alexander, GJ., and Jeftery, V. Bailey, Invesiments,
Prentice-Hall of India Pvt. Ltd., New Delhi.

2. Bhalla, VK., Investment Management: Security Analysis anq
Portfolio Management. S. Chand & Company Pvt. Ltd., New
Delhi.

3. Reilly, F.K.and Brown, K. C., Analysis of Investment&
Management of Portfolios. Cengage Learning India Pvt. Ltd,

4. Bodie, Z.,Kane, A., Marcus, A.J. and Mohanty, P. Investments,
Tata McGraw -Hill, Education Pvt. Ltd., New Delhi.

Net Contact Hour is 48 excluding the exams and tests.
Evaluation Module: 50 percent will be assessed through the internal

evaluation and 50 percent will be assessed through end semester
examination

70



e \(D-WESTERN UNIVERSITY, FACULTY OF MANAGEMENT
 pACHELOR IN BUSINESS ADMINISTRATION(BBA), ¥ 77 US 2076 (2015)

BBA Vth Semester



i S S R

MED AW ERTIIRN UNEVITRSUPY, BCACUTIY O MA HAGTM T
PRACHILOTEEN BUSENIHH ADNINIFURATION CHDA ), Y 1A BSU 8V (8 1)

Course Title Internntions Business Environment
Course Code Number MG'T 351

Year/Semester /v

Credit Hours 03

Course Objectives:
Main Objective

The increasing globalization of the market place affects all who are
involved with business or who must make business decigions, Thig
course introduces students to the world of international business and
management by studying government and business structures in our
global economy:.

Students also learn about trade relations, international financial
Institutions and Globalization. The role and impact of international
development organizations such as the World Bank, IMF and the
WTO on trade patterns and international business transactions arc
reviewed. Likewise the role and impact of regional development alliances
such as NAFTA, EU, ASEAN, etc. are discussed.

Enabling Objectives

After completion of all the learning units of the course, participants
will be able to:
e Explain how the economic, political / legal, and financial
environments affect international business operations.
o Assess the effects of current regional trade agreements and
economic integration on developing countries.
e Develop an understanding of the global monetary framework
in which international business transactions are conducted.
» Develop an understanding of the Foreign Exchange Market
in which international business transactions can be affected.

Unit 1 LH 8
Introduction to Globalization

Introduction to IB environment, factors in increased Globalization,
Economic Environment, Political and regulatory environment-
Demographic environment- Social, cultural and technological environment,
Importance, Nature and Scope of IB., Foreign Market Entry Strategies
Pros and Cons of Globalization, Globalization of Nepali Business, ’
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Unit 2

International Trade Theory

and investment theory, Free trade theories, Inter,

[nternational trade e eqsil
ories of Natural Advantage, Factor Mobility

vertionist theories, The
theory.

i LH6
Unit 3 6
International F.conomic Environment

Introduction. Regional integration and Trade blocks

Types of integration: Theory of customs union- European union
Regional groupings: Integration of developing countries- SAPTA,
SAARC, ASEAN

Feonomic institutions: IMF, World Bank, ADB

International trade center: WTO, GATT, BIMSTEC

Unit 4 LH 10
International Trade and Payments

International influence on trade, Instruments of trade control, Trade in
merchandise, Trade in services-Global sourcing, Degree of dependence,
Balance of payments

Unit 5 LI 6
Foreign Investments

International significance of foreign investments- factors affecting
international investment- FDI- cross border merger and acquisitions
- foreign investment in Nepal- Nepalese companies going global,
theories of Foreign Direct Investment. Benefits and cost of FDL
Multinational Corporation: Definition and Meaning, Orpaniza-
ﬁt).n.-'fl] Models, Dominance of MNc¢s; MNcs and l:!lt:fﬂﬂiiﬂnﬂf’l‘mdf,
Merits of MNes, Demerits, Perspectives, Codes of Conduct, Multination
in Nepal. ’ .

Unit 6

Foreign Exchange Market LH 10

, :!“i}'rei gn exchange market: Major foreign exc
of players, Theories for exchange rate

hange market and types
determination: Prices and
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Exchange Rates, Interest Rates and Exchange Rates.Exchange Rate
Forecasting, Currency Convertibility.

References

| International Business environment by Anant K. Sundaram-J.
Stewart Black- Prentice Hall. |

7 International Business environments and operations, John D.
Daniel, LeeH. Radebaugh, Daniel P Sulivan,Pearson education,
10th edition, 2004

3. Sharon (2010), International Business, 2ND Edition, Pearson
Education

4 B Hall VK. and Shiva Ramu (2003), International business
environment and business, New Delhi, ANMOL

Net Contact Hour is 48 excluding the exams and tests.

Evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester
examination
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Course Title Strategic Managen-“mt
ou

Course Code Number iVIGT 352
Year/Semester 03] I/V

Credit Hours

Course Objectives:
Main Objective

This Course aims to impart knowledge to analyze a company's busine
environment, select a strategy, and construct the organization necessa;
to put it into action The dynamic competitive environment of th
21st century requires a broad understanding of human knowledg
and an ability to integrate seemingly disparate concepts into a coherer
framework. Integrating the diverse knowledge required in busines
involves developing a clear sense of the firm's strategic directio,
and making decisions designed to move the firm toward achievin

its objectives. This course attempts to fill afore mentioned gap o
strategies,

Enabling Objectives

After the completion of all the [e
will be able to:

®  Analyze industry structure and envi ronmental trends to assess
industry potential;

° Assess a firm's resources for thejr

competitive advantage;

Explain how firms can add valye across diverse lines of business;

*  Develop an awareness of the dynamic impact of Strategic actions

by the firm and its rivals on business and corporate strategy
and the industry

arning units of the course, participants

potential to generate a

Unit 1 . LH 6
Introduction

Definition, Nature, Scope of Strategic M

anagement, § i t,
Internal Appraisal Methods and Technj . rategic Inter

ques,
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s

Unit 2 LHS8
S (rategic Management Process

Vision statements, Mission statements, Values, Objectives, Management
involvement, Strategic Plan, Business Plans

Unit 3 LH 12
Environment Evaluation

Components of the external environment, Driving forces behind industry
changes, Market position of competitors, Strategic mapping Key
) success factors in competition , Marketing Plan, Strategy success
indicators, SWOT analysis, Value chain, Activity-based accounting,
Benchmarking

' Unit 4 LH 10
. Competitive Strategy Options and Supplements

' Strategy Analysis and Choices, Low-cost provider, Broad differen-
tiation, Best-cost provider, Focused/market niche, Strategic alliance
. and partnership, Mergers and acquisition, Strategy Implementations,
. Strategic Control and Operational Control

| Unit 5 LH 4
- Foreign Market Strategies

Factors Affecting Strategy, Strategic Options
Umt 6 LH 8
_ Strategy Execution

T

Strategy for Diversified Organization, Ethical, Responsible and
- Sustainable Strategies, Organizational Support to Strategy execution
. (Strategic Framework, Staffing,Core competencies, Organizing the
- work effort), Managing Internal Operations and resources, Policies
- and Procedures, Organizational Culture and Change

/T

Pir

R TR

. References

1. Jaunch, L., Gupta, R. and Glueck, W. Business Policy and
~ Strategic Management. New Delhi: Frank Bros. and Co. Ltd.
. & chansson, G.Kevan,S. and Whittington R. Exploring Corporate
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Strategy: Text and Cases. New Delhi: Pearson Education Limite,
3. Pearce, J.A., Robinson, RB and Mittal A. Strategic Managemem
Strategy Formulation and Implementation. New Delhi: AJTBSI

4. Wheelen, T.L. and Hunger, J.D. Strategic Managemen

t ang
Business Policy,New Delhi: Pearson Education.
Net Contact Hour is 48 excluding the exams and tests,
Evaluation Module: 50 percent will be assessed through the interng)

evaluation and 50 percent will be assessed thr

ough end semeste;
examination.
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Course Title ses— ecomnting
Course Code Number MGT 353

Year/Semester 110 1A%

Credit Hours 03

Course Objectives:
Main Objective

Management Accounting primarily is based on the Study of the use
of accounting data by management as a tool for planning, control, and
Jecision making. The Course Focuses on Income analysis, cost-volume
profit analysis, Budgetary Planning and Control and Decision Making

Process.

Enabling Objectives

After the completion of all the learning units of the course, participants
will be able to:

«  Get Comfortable with Performance Accounting Analysis and
Approaching Business Problems from a Management Point
of View

o Understand How Accounting System Provide Information and
Data for Management Decision Making and Influencing

Management Decisions.

Unit 1 LH3

Introduction

Introduction, Scope, Importance of Management Accounting, Differences
between Management and Cost Accounting, Changing Role of Manage-
mentAccounting, ControllershipAccounting Responsibility and Limitations

Unit 2 LH9

Income Statement and Cost Profit- Volume Analysis
Concept and Importance, Absorption and Variable Costing, Recon-

ciliation Statement of Absorption and Variable Costing, Meaning,
Assumption of CVP Analysis, Break-Even Analysis, Contribution

Margin, Multiple Products and Break-Even
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. |
Unit 3 LH 18
Budgetary Planning and Control

Definition and Objective of Budgetary Control, Advantages an
Disadvantages of Budgetary Control, Types of Budget, Budgetiy,

and Profit Planning, Preparation of Master Budget, Flexible Budg,
and Overhead Variance

Unit 4
Decision making process

LH 12

Concept of Relevance, Different Alternative Decision Making:
or Reject of Special Offer, Re
Drop or Continue

Accey
placement of Assets, Make or Bu

Unit 5 LH 6
Standard Costing

Meaning, Advantages and Limitatio

ns of Standard Costing, Varianc
Analysis, Material and Labour Vari

ance

References

1. Hongren, Sundem and Stratton,

Accounting, 13th Edition,
2. Bhattacharya, (2010), Man
Pearson Education.

Horngren, Charles, (20 09), Introduction To Management
Accounting, 5th Edition, Pearson Education
4. Pandey, M. (2008), Management Accounting, 3rd Editior

Vikas Publishing House, Dejhj

Introduction to Manageme;
India: Pearson Education, 2002
agement Accounting, 1st Editior

3

Net Contact Hour is 48 excluding the exams and tests.

evaluation Module: 50 percent will be assessed through the intern:
evaluation and 50 percent wil] be assessed through end semestt
examination
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Course Code Number Me(s;'f;“;? Methodology
year/Semester T 54

credit Hours 03

Course Objectives:
Main Objective

This course studies the nature, scope, and significance of business
research and research methodologies. The course focuses on the analysi:;
of business problems and the use of scientific research as a problcm:
solving %ool. This encompasses the understanding and application of
appropriate research designs, research statistics, use of the computer
for data analyses, and report writing and presentation.

Enabling Objectives

After completion of all the learning units of the course, participants
will be able to:

o« Understand Basic Knowledge about Research, Their Methodo-
logy and Develop Basic Skills to Conduct Survey Research
and Case Studies.

o Write and present research reports.

s Get conversant with the use of statistical analysis

Unit 1 LH6

Introduction

Meaning, Objectives and Significance of Research, Types of Re-
search, Research Methods Versus Methodology, Research and Sci-
entific Method, Research Process, Criteria of Good Research, Re-
search Problem, Selecting the Problem, Review of Literature, Source

of Literature, Organizing Library Findings

Unit 2 LH 8
Research Design
Meaning and Need of Research Design, Features of Good Research

Design, Different types of Research Design (Exploratory Research,

Descriptive and Causal Research) ' .
Sampling, Features of a good sample, Different types of sampling
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Unit 3 .
Measurement and Scaling

Measurement in Research, Types of Measurement (N ominal, Ording

Interval and Ratio)
Scaling: Important Sca

niques
Reliability and Validity of Measurement

ling Techniques, Scale Construction Tegh,

Unit 4 LH 10

Data Collection and Analysis

Primary and Secondary Data, Methods of Collection of Primary Dat,
(Questionnaire, Research Interview, Focus Group Discussion), Ques.
tionnaires Construction and Administration, Pre- testing of Ques.
tionnaire, Appropriate Method for Data Collection, Important cop.
siderations for data collections

Editing, Coding, Classification and Tabulation, Presentation of Dat,
in Tables, Graphs and Diagrams, Statistical Methods of Analyzine
Data, Use of data analysis tools like SPSS and Excel ;

Unit 5 LH7
Topic Selection and Research Proposal

Topic Selection, Criteria of Topic Selection, Meaning and types of

Research Proposal, Purpose of Research P
Sl roposal, Contents of Research

Unit 6

Preparation of Research Report LH11

Concept and Purpose of Report Writing, Types of Reports, Different

Steps in Writing Report, Com
3 0
port, Essential of Good Reportl? nents and Layout of Research Re

References
L. Research Methodol,
0gy Met : i
New age Internationa] Pubg: ds and Techniques 2~ Edition

2. CooperR.Donald a s,
o nd Schin
Method 9" Edition Mc Grail:irsl.iﬁaliln:\tl’ f“fﬂﬂ? -
. ork. -
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Course Title Banking and Ills‘;uranceM.r:m‘r:,.b;,e._mehl
Course Code Number MGT 355

Year/Semester /v

Credit Hours 03

Course Objectives:

Main objective

As banking and insurance sector is thriving in Nepal, this course aims
honing skills of students theoretically and practically in these sectory
Students can explore career opportunities in banking and insuran

sector.

Enabling objectives

At the completion of this course, the students will be able to:

o  Understand basics of banking, regulatory provisions and recey
technologies in banking

o Evaluate the various aspects of management in bank

o Analyze the retailing and CRM aspects in banking sector

J Unde:r§tand the basic aspects of insurance sector, its regulato
provisions and various aspects of different types of insurancrz

° Evaluate the various types of risk and ways to manage it

Unit 1

Basics of Banking LH 10

?{{iaen;?% ::_[c(ls Features qf Bank, Banking in Nepal, Types of Bank,
Regilaiony Pro&[;‘;{ennc;;llatloq, Payment system, Financial Services)
o e ]gons egarding Bank; Banking Products (Fee Basefj

ed), BASEL Norms, Bancassurance, Micro financing,

Principles of lendin i 4
i g, Various Credit Faciliti i :
Electronic Fund transfer system, Merger pi‘f}%igjg e Debit Ca

Unit 2

Bank Management LH 12
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Unit 3 LH 6
Retailing and Customer Relationship Management (CRM)

Conceptpof re.talil b?“ki“g; Retail Products Offered by Bank; KYC
Norms; Principle of Customer Relationship:; ‘ S
Strategies. ship; Relationship Building

Unit 4
Basics of Insurance LH 10

Indemnity, Insurable Interest, Materiality of facts, Uberimmae Fidae
& impliczftions Duty of Disclosure, Types of insurance (Life insurance
General insurance, Health & Medical insurance, Property relateci
insurance, liability insurance, Reinsurance), Marketing of insurance
Erod}u_:ts, Regulatory provisions regarding insurance, Role of Beema
Samiti

Unit 5 LH 10
Risk

Concept, Classification of Pure risk (personal risk, property risk, liability
risk, failure of other, overlapping risk), Rules of risk management,

Risk management technique, Risk management process, Underwriting
TPA basic assessment, Claim management of claim settlement

References

1. Maheshwari, S. N and Maheswari, S. K.: Banking Law and

- Practice, Kalyan Publishers, New Delhi.

2. Varshey, PN: Banking Law and Practice, Sultan Chand & Sons

3. Paul Greenberge: CRM-Essential Customer Strategies for the
215 Century, Tata McGraw Hill.

4. Mishra M.N.: Modern Concepls of Insurance, S Chand & Co. Ltd.

5. George, E.Rajda: Principles of Risk Management and Insurance,
Pearson Education.

6. PeterS. Rose: Commercial Bank Management, McGraw Hill

Net Contact Hour is 48 excluding the exams and tests.
Evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester

examination.
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Course Title: Management Information System
Course Code Number MGT 361

Credit Hours 03

year/Semester I/VI

Course Objectives:
Main objective

Management information system is core components of emerging
husiness organizations. MIS aims to implement and utilize com-
puting system in business organization to increase the productivity
of the organizations to achieve their goal. It supposes o describe how
organizations use information technology for competitive advantage.
It aims to classify and categorize information systems based on types

of function they support.

Enabling Objectives

After the completion of the chapter, Students will be able to

» Define and describe the term information system and use of
information system in an organization to better productivity.

» Explain about Components of information system

e Describe the process of how organizations use information
technology for competitive advantage.

e Classify and categories type of information system.

e Explain different database structures, and their implementation

and maintenance
Unit 1 LHG6

Introduction

Definition, purpose, objectives and role of MIS, Types of MIS, mana-
gerial challenges of information system, system, information system
resources, information system activities, ethical and social issue in

information system.

LU2 LH 4
Information technologies

Components of information system, Hardware components, software
components, people, procedures, computer networking, Computer
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i ing, telecommunication netwqy
system: end user and enterprise computing, 1\
and alternatives.

LHS3
Unit 3
System Development

Overview of system development, system developrflent process, com,
pleting the system development process, Modc?lm-g and designip

the system, Alternative system, Digital firm, Application deveIOpmen
for digital firm.

Unit 4 LH10
Information Management with Database system

Introduction of database, database management system, difference
between file system and database system, database structures (Hierarchicq
structure, Network structure, relational Structure, object oriente(

structure) Data planning and database design, Managing data resources,
data Mining, Database maintenance, Application

Unit 5
Securing Information system

Security Vulnerability, Malicious softwa

re, (Trajan Horse, Worm,
Spyware) Inter-network security defenses (Encryption, Firewalls, E-mai|
monitoring, Virus defenses) Hackers and cyber vandalism, computer crime

and cyber terrorism, Business value of security control, Establishing
a framework for security and control (risk management) Security
policies, Ensuring business continuity technological tools for security
(Access control, data backup, security monitor, Firewalls, Antivirus
Software, Network security, Disaster recovery).

Unit 6 LHG6
Decision support system

development.

LH 10
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nit 7 LH 4
penterprie and global manngement of information tec}.mnlogy

paginess and TT Soccession planning, Business T planning, infor-
mation I‘:r,ll_l'n Hogy architecture, Managing Application development,
managing I operation, ICstaff Planning and monitoring user services
'] Qovernance, ’

Heferences

I, Text Book: James A, O Brein; George M; Ramesh Bhel, 9th
Fdition; Management information system, Tata MC Graw hill
Fducation PVT, Lid; New Delhi

9. ), kanter “ Management with information system”, fourth edition,
Prentice hall of India Ltd, 2004

3. V. Rajaraman, "Analysis and design of information system”,
Prentice hall of India, 1998,

Net Contact Hour is 48 excluding the exams and tests.
Fvaluation Module: 50 percent will be assessed through the internal
evaluation and 50percent will be assessed through end semester

examination
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Course Title MGT 362
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Year/Semester &

Credit Hours

Course Objectives:

Main Objective

The course is designed to provide the student with. a basic under.
standing of all aspects of auditing. These include accepting and Planning
the audit, evaluating internal controls, verifying account balances anq
financial statement assertions, reporting on audited financial statements
as well as auditing standards, and the legal liabilities .This Coursg
Focuses on the Study of basic auditing principles, including professional
standards, internal control, Vouching and Verification. It focuses op
review of audit procedures and audit reports.

Enabling Objectives

After the completion of all the learning units of the course, participants
will able to:
e Develop the basic knowledge and skills of auditing
e Develop the capabilities of performing and reporting on audit
of financial statements. ; -
o  Understand the theory, concepts, professional and legal standards
and procedures underlying audits of financial statements

Unit 1 | LHS
Introduction to Auditing:

Nature and Scope of auditing; Objective of auditing; Errors and
Frauds; Evolution of auditing in Nepal; Accounting, Auditing and

Investigation; Basic Principles Governing an Audit; Nepal Standards
on Auditing (NSAs) Issued by ICAN |

Unit 2
: LH 12
Preparation for an Audit and Internal Control:

 Audit Planning; Audit Program; Audit Workin

Audit Pl ; Audit P : g Papers; Sources and-
¥ Reliability O:f Audit E_\{ldence; Method of obtaining audit evidence;
s Audl_t Sa;np]mg; Types of Sampling; Test Checking; Meaning of Internal
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Control; Inherent Limitation of Internal Control; Tools to review Internal
Control System; Audit Materiality and Audit Risks; Continuous Audit;
[nterim Audit; Statutory Audit; Internal Audit; Tax Audit.

i

Unit 3 LH 12

vouching and Verification:

Meaning of Vouching; Audit of Cash Transactions; Audit of Payments;
Audit of Receipts: Audit of Sales: Audit of Purchascs: Vouching of
Impersonal Ledgers; Meaning of Verification; Vouching Vs. Verification;
Verification of Assets; Verification of Liabilitics

Auditor's Report and Professional Ethics :

Meaning of audit report; Contents of audit report; Signing on Audit
Report; Types of audit Opinion; Professional Code of Conducts.

Unit5 LLH 8

Special Types of Audit:
©  Cost Audit; Audit of Companies; Audit of NGOs; Audit of School,

- Auditof Co-operatives; EDP Audit; Features and basic principles of
' Government audit; Role of Auditor General in Government Audit

B
T

RN S R e

e
L

Pty
MR "

. References

1. Gupta, Kamal: Contemporary Auditing, Tata Mc-Graw-H ill

Publishing Company Ltd., New Delhi

9 Tondon, B.N., Sudharsanam S. And Sudharababu S.: A Hand-
book of Practical Auditing, S. Chand & Company Ltd., New
Delhi

3. Nepal Standard on Auditing: The Institute of Chartered

Accountant of Nepal, Kathmandu
4. NGOs Audit Directives: The Institute of Chartered Accountant

of Nepal, Kathmandu
5 Schools Audit Directives: The Institute of Chartered Accountant

of Nepal, Kathmandu
6. Co-operatives Audit Directives: The Institute of Chartered

Accountant of Nepal, Kathmandu
7. Nepal Company Act, 2063, Ministry of Law & Parliamentary

Affairs, Nepal
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Net Contact Hour is 48 excluding the exams and tests.
Evaluation Module: 50 percent will be assessed through the interny
evaluation and 50 percent will be assessed through end semesty,

examination
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Course Title Entrepreneurship Development
Course Code Number MGT 363

Year/Semester 1007A% |

Credit Hours 03

Course Objectives:

Main Objective

This course aims to develop knowledge and wisdom about creating an
entrepreneurial business. The course focuses on opportunity recognition,
assembly of the financial and human resources needed to develop the idea,
and launching the new venture. This course focuses on entrepreneurs,
business plans and also assists in exploring businesses that are
appropriate for venture capital investors.

Enabling Objectives

After the completion of all the learning units of the course, participants

will be able to:
1. Explain the nature of entrepreneurship asa method of business

ownership
2. Explore the characteristics of an entrepreneur
3. Examine the advantages and disadvantages of entrepreneurship

as a career choice
4. Provide understanding of entrepreneurship that is, initiating

an innovative new business venture and developing it into a

self-sustaining and profitable enterprise.

5. Provide the practical knowledge for the preparation of drafts of
business plans for the development of new products, processes
and services and for the financing of new enterprises.

Unit 1 LH 4

Entrepreneurship General Concept:

Definition, Characteristics of Entrepreneur, Theory of Entrepreneur-
ship, Types of Entrepreneurship, Role and Importance of Entrepre-

neurship in Economic Growth
 Entrepreneur- Qualities of Successful Entrepreneur, Entrepreneur and

& Leadership, Entrepreneur and Risk Taking Capacity, Culture, Ethics
and Social Responsibilities of Entreprencur
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Unit 2

Promeotion of Venture: . _
. . stunities AnalysiS, Environmenty)
it Busmesz I;]L??;n? Fﬂ(gal Requirements for Establishmepg
Analysis, Business Selection = ‘ ’

of a jlilew Unit and Raising Fund, Source of Venture, Capital ang
Capital Structure Decision.

Unit 3 LH 10
Small Scale Industries

Concept of Self-Employment, Small Scale ln.dustrle.s and Cottage
Industries, Legal and Statutory Environment in Setting of a Smal|
Industry, Steps in Starting a Small Scale Industry, General Problem
of Small Scale Industries 1n Nepal. Government Eﬁ’f.}rts to Improve
Present Position of Small Scale and Cottage Industry in Nepal. Roles
of Related Financial Institutions in Nepal to Promote Small Scale

Industries.

Unit 4 LH 6

Entrepreneurship and Management
Project, Entrepreneurship and Management, Training and Development

Programs, Evaluation of Entrepreneurship, Development of Support
System, Setting Quality Standards, Incentives and Subsides

Unit5 LH 6
Business Plan

Introduction, Scope and Importance, Steps in Making Business Plan
(Market Plan, Production and Operational Plan, Organizational Plan
and Financial Plan).

Unit 6 1H 8
Entrepreneurs

Women Entrepreneurs: Challenge to women Entrepreneurs, Achievement
of Wor.nen Entrepreneurs, Roles Models of Women Entrepreneurs:
Theories of Entrepreneurs: Innovation Theory, Theory of High

Achievement, X- Efficiency Theory, The o
Social Change. , Theory of Profit and Theory
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Unit 7 LH 8
Social Networks For Entrepreneurship

Biznik, Confound, Dreamstake, Entreprencur Connect, Focus, Go
Big Network, Linkedin, Partnerurp, Perfect Business and Ryze.

References

|. BiswaMaskey and Narayan Manandhar, Small and Medium
Enterprise Development in Nepal,2001

2. Agrawal, GR., Entrepreneurship and Small Business Manage-
ment in Nepal, M.K. Publisher, Kathmandu, 2005

3. Baker Ibrahim and Willard H. Ellis(1990), Entrepreneurship and
Small Business Organization, USA: Kedall / Hund Publishing
Co.

4. Hisrich, Robert and Peters, Michael,(2002), Entrepreneurship,
5t Edition, McGraw Hill Education

5. Kaulgud, Aruna (2003),Entrepreneurship Management, Vikas
Publishing House, Delhi

_ Net Contact Hour is 48 excluding the exams and tests.
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Evaluation Module: 50 percent will be assessed through the internal
' evaluation and 50 percent will be assessed through end semester

- examination
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Course Title MGT 364
Course Code Number ot
Year/Semester s
Credit Hours
Course Objectives:
Main Objective

The aim of this course is to explore the series of: metfhods and tools th
are used to plan or implement a.change or proj ectl Lom its Inspecti,
to its completion. This course provides the bgs:c knowledge al?out PlaﬁninE
a Project, their management tools and guides us to work in a team

Enabling Objectives

After the completion of all the learning units of the course, participany;
will be able to:
o Develop project Plan,
e Organize and control activities so that the projects would b
completed as successfully as possible in spite of all the risks

Unit 1 , LHS
Introduction

Concepts of project management concept of a project categories of
projects, project life cycle, tools and techniques for project management
Project manager role and responsibilities.

Unit 2 LHS8
Project definition

Intr?duction, Background, Objectives, Very success criteria (KSC)
Deliverables, Scope, Constraints, Resources, Performance criteri

Tin;e, Risk, Assumptions, Reporting, Dependencies, Estimates, Tim¢
scales.

Unit 3

o LHS
Planmng the project :

Introduction, Milestones

: and phases, Proj : and Cost
Choosing team, Planning = “arroject T Exme |

for contingencies
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: Unit 4 .
: Common pl‘O_]eCt management tools LH 8

k. atroduction, Brainstorming, Fish bone Dia : s
analysis; (CPA) chart, Gantt charts grams, Project critical

Unit 5
working with team LH 38
Inn‘oductic?n, Forming, SFom?ing, Norming and Performing, Adjourning
or Mourning, Communicating with team, Delegation o others, How
to delegate successfully

Unit 6 LH 8

~ Need for Small Scale Industries
gmall scale industries definition, Classification of small scale industries.
Advantages of small scale industries. Problems and implements to

their progress

. References
]. Project Management Chaudhary Tata McGraw Hill Pub.
2. Project Management: The Managerial Process (Special Indian

Edit.) Clifford F Gray, Oregon State University
‘3. Projects : Planning, Analysis, Selection, Financing, implemen-
tation and Review Chandra, Prasanna

Net Contact Hour is 48 excluding the exams and tests.
' Evaluation Module: 50 percent will be assessed through the internal

. evaluation and 50 percent will be assessed through end semester

. examination



a? 7% -l Vi I'.:'i-f’l”l". lf /“r:I .'I :IfY i A‘l”lk .'*d‘l‘krll':»‘lj-?‘:}d'r £
M- f,y'i-.‘-ﬁfl'l'l.f{-(k “’ / -«:“x;]_‘--;‘j HATIONBIEA), SYL ALY Avit ( ity
I‘ ".L{ .*[fj,l 1);( I:‘; I';!:?",I- "}(‘. ).‘_/E .J:. . -‘ o O e b N N A AR5 1 4 A . I "h

v

Titl Introduction to S{mi;;i:“'
Course Title: s
Course Code Number 3:( |
Credit Hours
Year/Semester HI/vI

Course objectives:
Main Objective

This course aims to provide basic sociological concept and meth,
for an adequate understanding of the sociological perspective g,
management and business administrations.

Enabling Objectives

After the completion of 4} the icaming LUs student should be able tg

*  Understznd the basic coneept about sociology and anthrOpo]oa
* Describing the social changes and social stratificationg,

*  Understand the social deviance, social culture and controlling
measures about it.

*  Explain about different sociological theories.

*  Understand the relation of sociology and Management.
Unit 1 LH 8
Course description

Introduction to Sociology

Meaning, Definition and nature, Subj

CCt matter and emerging concept
of sociology, relationship of sociolo

gy with psychology, economics and

Mmanagement, Application of sociology in Management and Business
administration,

Unit 2 LHS8
Some basic concept of Sociology

Community, society, Culture, Cultura] Relativig
Group, Ethnicity, Gender, Caste class N

qulication of soci?logical concept in Management iy related aspects,
Soc;al. process, Socialization, Adaption, Globalization, Liberalization,
Conflict, Cooperation, lndustrialimtign.

m, Ethnocentrism,
orms, Values, Status and Rols,
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Unit 3 LHG6
Social Changes

Meaning and definition of social and cultural changes, Causes and
characteristics socio-cultural change, Relevance in management to
social and cultural change.

Unit 4 LH4
Social Stratification

Social difference, inequality and stratification in terms of caste, class,
gender ethnicity and power in the context of Nepal.

Unit 5 LHA4
Social deviance and Social Culture

Meaning and definition of social control, principle means of social
~ control, Meaning and definition of social deviance, issue of social

deviance in difference society and time, social control and deviance
' and its relevance with management and business administration.

. Unit6 LH 8
_ Sociological Imagination and Sociological Theories
* Marxist theory: basic Premises, World system Theory: Basic premises,

- Postmodernism: Basic premises, relevance of sociological theories in
' management.

TR

. Unit7 LH 10
. The sociology of management

. Sociology of management, Sociology of organization, Organ izational
. culture, Work and leisure, social capital and management, Dynamics of
. social capital, Markets and policies, Understanding cultural diversity,
Organizational goal and society.

- References

1. Abraham M. francis(1982) Modern Sociological theory: An

introduction Calcutta Oxford university press PP. 72, 103
209-242 ’
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g Chat:rl:inizz;ti on. Introduction in the sociology Of form CIo}gg
2;?;3. Delhi oxford university, press PP1-40 orgaj]]
3. Fligsten N. (2002) Il?ar%cet as poll’Fncs: APolitical Cy
approach to market institutions in reading In Econgp, q Socio;ura?
London Blackwell Ol
4. LewisD. (1999) The management of Nop - OVerny,
development organizations, London: Rout ledge Pp 83ema'
5. Shankar Rao. CN(2000). Sociology: Concept ang Us'es °l
Work: McGraw-Hill. Inc. PP 115-138 ’Ne;
6. Vidyabhushan and Sachadeva, (1983). Ap introduCﬁo' _
sociology, new Delhi: KitarMahal Ml of .
Net Contact Hour is48excluding the exams and tests, _
Evaluation Module:50 percent will be assessed through the intery
evalu:'atiop and 50 percent will be assessed through epq Setme
examination 1Estg
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Course Title Operation Research
Course Code Number MGT 371
Year/Semester IV/VII

Credit Hours 03

Course Objectives:

Main Objective

This Course emphasizes on application of Operations Research for
solving business problems. The module covers topics that include:
linear programming, Production Planning, Scheduling, Controlling,
Inventory Management, Maintenance Management, etc.

Enabling Objectives

After the completion of all the learning units of the course, participants

will be able to:
o Emphasizes the application of Operations Research for solving

business problems
e Develop problem modeling and solving skills and learn how

to make intelligent business decisions from the point of view

of optimization
e Usequantitative methodsand techniques for effective decisions-
making; model formulation and applications that are used in

solving business decision problems.

Unit 1 LH 4

" Introduction

Meaning, Definition, Functions and Its Environment Operation Pro-
duction System, Life Cycle Approach, Historical Development of
Production & Operation Management, Operation Competitiveness,

Strategy, Productivity .

Unit 2 LH4

Manufacturing & Service Environment

Production Design, Process Selection, Automation & Decision Making,
Nature & Importance of Service, Designing Service Organization &

Guarantees
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Unit 3 3 e <
acity Planning _ i . A ]
vepe fCapacity Defining and Different Meagyy, |

Importance and Concept 0

" Determinates of Effective Capacity with Planning Proces? _

LHe¢ = ¢
Unit 4 | 'H.ﬁ,-__.':
Process and Product N 1
Process & Product Selection Facilities, Layout Concept, Clasmﬁcatmnj
Process and Approaches, Design Product for Manufacture andAsgemblj, :

Process Selection, How Structure & F lovy Technc.}logies, NatureOF
Service as a Produced, Services system, Design Matrix Emerging Issuey
in Product Design . .

Unit 5 . |
Liner Programming i)

Introduction to LP, Objectives and Constraints Graphic Method, g lmplex i

Method, Duality Up to Three Variables, Assignment Models, ngﬁg;_E

portation Model

Unit 6
Production Planning, Scheduling, Controlling

golllncgptf Aggregate Planning, Disaggregation, Master Pr Oductmn
cheduling, Loading, Sequencing, Detailed Scheduling, Expediting
Unit 7 Sk
Inventory Management

Inve.ntory Cost, Independent Vs De
Basic Model Type

- Material Require

pendent Demand, Inventor : System
r:ent?)? M‘Odel, Prof Deteﬂnlnacy-Reali Stlc C{}ﬂ,
anning System and Its Structure.

Unit8

Malntenance Management
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ytal Quality Management

i

E(m‘-‘f:Pt of'Quality Pr Odl.JCt and Service Quality, philosophical Elements,
Spec! ﬁlcatlon allld Quasl‘lty Costs, Statistical Quality Control, Process

ontrol, acceptance Sampling, Quality Management System ISO
9000 and 150 14000 Series : Y

oferences

1. Adam & Efert (2007) Production and Operation Management,
New Delhi, Prentice Hall of India,

2. Chase, Jacofs. Aquilano and Agrawal (2006) Operation
Management for Competitive Advantage, New Delhi; Tata
Mec- Graw - Hill Publishy Co.td.

3. Manandhar, K.D and Shrestha , K.N (2000). Production and
Operation Management, Kathmandu Valley Publisher.

4. Shrestha, S and Silwal D (2000) Production and Operation
Management, K athmandu; TalejuPrakashaN.

5. Krajewski and Ritzman (2002) Singapor Pte. Itel.

6. Bajracharya P, Bajracharya S and Maharjan B. (2007) Production
and Operation Management, K athmandu, Quest Publication.

Contact Hour is 48 excluding the exams and tests.
Juation Module: 50 percent will be assessed through the internal

luation and 50 percent will be assessed through end semester

mination
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Enabling objectives

will be able to: ‘ ;o e
+  Understand theories and concepts of buyer behavior

¢« Apply buyer behavior concepts to what customers d,ﬁ'_ Tﬁﬁ!e
real world” e

After the completion of all the leaming units of the course, Fﬁftwm

s Improveskills in the research and ma}yﬁigofcustmww t
demand, and market potential e

¢ Utilize knowledge of buyer behavior to enhance strategic
decision making o

Unit |
Introduction

Meaning and scope Of the congu
Customer value, Satisfaction, Try

ind Scgmentation, Market segmentation, Criteria for effective tar
Bases for segmentation,

Implementing segmentation str mﬁﬁ _

mer behavior, Types of wnﬂrm,
stand retention, Consumerbdlﬂm' -

Unit 2
Individugal Determinan

| P’ermlialit‘y: Nature
Personality, Self and

ts of Consumer Behavior

of personality, Theories of Pmnamy’

o option; § ilt.:imf;nt.é; of per ception, sensory dynamics of the perca
| .-wf.h_ming‘: Meaning and eleme

ritg ofeornsumcr ieaming; Ba
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“Jearning, cognitive learning P
MD_QVHHOB: COHSUIII(::I‘ needs and motivation, Dynamics of motivation;
- ‘Measurement of motives

i Affi.tﬂde:_Aﬁ't“de formation, Structure models of attitudes, Strategies
. ofthe Attitude change, Values

. Unit3 LH 10
* Environmental Determinants of Consumer Behavior

The changing family, Socialization and Related roles of family members,
* Family decision making and Consumption related roles, Family life
- cycle, Group dynamics and Consumer reference groups, Social class, Life
 style profiles of social classes ,Selected consumer behavior applications
~ ofthe social class, Culture, Invisible hand of culture, Culture satisfies
. needs, Measurement of culture, Sub-culture and cross cultural influences.

= Unit4 LHS

. Consumer Decision Making And Beyond

- Consumer decision, Levels of consumer decision making, four views
- of consumer decision making, Model of consumer decision making,
. Beyond the decision: Consuming and processing, Relationship mar-
keting, Challenges of customer satisfaction, Loyalty and migration

" Unit5 LH 4
o Marketing Ethics and Social Responsibility

Exploitative targeting, Manipulating consumers, Social responsibility

i _._'Rgferences
1. Schiffman GLeonand Kanuk Lazar Leslie, “Consumer Be-
. havior”, 10" Edition Pearson Education

"% LondonL.David and Bittle J.Albert ,“Consumer Behavior”,

7 4" Edition McGraw Hill

NetContact Hour is 48 excluding the exams and tests.
“Evaluation Module: 50 percent will be assessed through the internal
“evaluation and 50 percent will be assessed through end semester

xanunatmn
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i.._]lli( 4 LH 8
Business Taxation in Nepal

Concept, Taxable Incomes, Tax exempt Amount, Business Exemptions
and Concisions in Tax, Deductions not allowed, Allowable Reductions,
Tax Rates. General Procedure of Computation Income from Business.

Unit 5 LH 5
Investment Taxation In Nepal

Concept, Taxable Income, Capital Gain Taxation, Allowable Expenses
and Reductions, General Procedure of Calculation.

Unit 6 LH7
Tax Administration , Assessments and Collections

Rights and Duties of Tax Authorities and Tax Payers, Advance Rulings,
Maintenance of Documents ,Assessments and Types of Assessments,
Methods of Collections of Tax , Refund of Tax, Fines and Offences

Unit 7 LH 7
Value added Tax (VAT) and Tax Planning

Concept of VAT, Origin and Evolution of VAT, Method of Computation
of VAT, Method of Collection, Realization and Return of VAT, Methods
of Keeping Records of VAT . Meaning and Objective of Tax Planning,
Tax Evasion and Rebate, Tax Avoidance and Tax Planning.

Unit 8 LH 8
Set Off and Carry Forward of Loss

Concept Of Set Off And Carry Forward Of Losses; Condition Applicable
To Carry Forward Of Losses; Condition Applicable To Set Off (Business
Loss, Investment Loss, Capital Loss)

References
1. Income tax Act, 2058( With Amendments) HMG Ministry of
Law &

2. Parliamentary Affairs
3. Value Added Tax Act, 2052 (With Amendments) Ministry of
Law & Parliamentary Affairs. '
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Course Title Business Environ ment in Nepal
Course Code Number MGT 374

Year/Semester IV

Credit Hours 03

Course Objectives:
Main Objective

The focus of this course is to give an Insight of current economic
situation of Nepal.

This course givestudentsthe knowledge about Performance of private
sector enterprises in Nepal and picture of Labor Market in Nepal.

Enabling Objectives

After the completion of all the learning units of the course. participants
will be able to:
e identify the rewards and risk of investing in Nepal.
* understand the performance of Private sector, Labor market in
Nepal, Tourism sector development and Agriculture develop-

ment in Nepal.
* understand the condition of Foreign Direct Investment in Nepal
and recent Economic Progress of Nepal.

Unit 1 LHS
Overview of the Investment Climate in the Formal Private Sector

in Nepal
Factor Markets, Innovation and Technology, Governance

Unit 2 LH §
Performance of Private Sector Enterprises

Firm Performance and Costs of Poor Investment Climate, Perfor-
mance in the Nepalese Private Sector
Labor Productivity and the Investment Climate

Unit 3 _ LHS§
Infrastructure: A Major Constraint to Private Sector Development

Nepal’s Infrastructure Conditions, Electricity and Power Supply,
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Telecoms, Infrastructurc s a Usiness, 0_553
it 4 _ : LH g

wu..“ﬁami Climate in the Informal Sector

=.

Concept and Definition, The Informal woo@, In Nepal, QSBQQE_.Q
of Non-Agricultural Informal Enterprises in Nepal, Main _zcoﬁsnﬂ
Climate Obstacles for Informal Firms, Access to Finance for Informy,
Firms, Infrastructure and Access to Land

Unit 5 LH7

Expanding Firm Access to Finance in Nepal

Nepal's Financial Sector, Firm Access to Finance in Nepal, Firm Use

of Financial Services Sources of Firm Finance in Nepal, Supply of

Financial Services to Nepalese Firms

se Firms
Unit 6 LH7
The Investment Climate for the External Sector in Nepal
Trends

. in Nepal's External Sector, Characteristics of Trading Firms
in Nepal, Barriers to Trade
Dependence on

India anqg China, Nepal's Roje as a Potential Transit
Economy

gt
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. Investment in Nepal, Leveraging the Private Sector for Job
Creation and Growth, Gabi G. Afram, Angelica Salvi Del Pero,
World Bank

2. Nepalese Financial System and Investment Environment,
Narayan Prasad Paudel, Ph.D, Ratna Pustak Bhandar,
Kathmandu, 2010

Net Contact Hour is 48 excluding the exams and tests.

Evaluation Module: 50 percent will be assessed through the internal
evaluation and 50 percent will be assessed through end semester
examination
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A have to undertake intemship for 4’
The sglld?’tlgftﬁg gs?;ﬁfster and sui?mit a report by the g -
E:?er;gsﬁl?p. The report should be submitted to ge Scha?l of
ment, and it should be forwarded to I::rogran_] Irectors Office, Mig.
Western University for final evaluation. It is an mtegra_l‘ part of
MBA/BBA program of Faculty of Mgnagement, M‘@'Wﬂﬂem
University. The internship report should include an overview ?flhe |
assignment completed, lessons learned, and observations and €Xperience; |
of the working environment. The Faculty of Management, Mid-Wester,
University has developed these guidelines to meet basjc standards

of composition as well as the particular requirements of the mternship |
report.

0
d ofp -

. Inaccordance with the University’s policy for the operationof
the internship program, each student must pay the feeofRs. -
1000.00 for internship evaluation. Additional charge for
accommodation, travelling and other expenses for internship -
Supervisor are the responsibility of the interning studentif
they are doing internship other than specified places by the
University, _

1. Student shoylg select the organization for their internship by
themselves, Recommendatiop letter will be provided by the
School of Ma

Nagement for their internship. Internship supel™ -

Visormay Supervise theijr WO . : e period of !
their internship‘ 1K any time during the p |

iii. T L}Job of intemship may be done ip any area of managem®®
i E;il?g ‘:Ecily related tq Student’s gwp s speci&liﬂnm{'ﬂ;
regulati i conduct their activities in accordance ¥%
gulationg Prescribeq by the University _

. . Uired : . heir e
ship Ina presc?ibed 10 submit 5 Written report of theit ll)- o

Teceive academ: fo?nat by the University (Annex-

On of the intern of the GXPeriGHCﬂ; the’
he follo“,ing term of enrolment 2

i
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BACHELOR IN BUSINIZSS ADMINISTRATION (BBA), SYLLABUS 2075 (018)

e

V1.

Vil.

Vill.

1X.

X1.

Xil.

The report should be written objectively with specific examples
of new concepts or ideas learnt. It should cover intern’s ob-
servations on how the real world works, and it should focus
primarily on the experiences and lessons learned from the
working environment.

The internship report should be on professional standard and
correct in all respects. A high standard of editing is to be
undertaken before submitting the report.

The student shall submit internship report to thelnternship
Coordinator of School of Management. The Internship
Coordinatorthen should forward the report to the Directors’
office for final evaluation.

Intern’s performance will be evaluated and marks will be
provided as per Annex-2 for 40 marks, by internship supervisor
appointed by the School.

The internal evaluation of the internship report shall be conducted
by internship supervisor appointed by School as per Annex-3

for 20 marks.

The external evaluation of the internship report shall be conducted
by the Directors’ Office for 40 marks through the external

examiner. The evaluation of the report shall be carried out in

the format prescribed by the Dean, Faculty of Management,

Mid-Western University (Annex 4). If the report is found to

have been copied or does not meet the minimum requirement

of the report, it may be rejected as well.

The internship reports should be computer typed in A4 size

paper and consists 0f25-30 pages. The margins of report should

be 1.0" at top, bottom and right and 1.5" at left with 1.5 line

spacing. The font size of 11 should be used in Times New

Roman.The student should prepare 4 copies of report (one copy

of spiral binding) and a soft copy of report should be submitted
in E-copy.
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Annex-1 Uiy

TITLE OF THE INTERNSHIP REPOR

Candidate’s Full Name
Roll Number
M.U. Registration Number
Exam Roll Number

An Internship Report Submitted to
Name of the College/School

Submitted for the degree of
Bachelor/Masterof Business Administration

Birendranagar, Surkhet
Month, Year

DECLARATION

This Internship Report entitled . e » which

is submitted by me in partial fulfilment of the requirement for the

award of BBA/MBA degree of Mid-Western University compris®

my original work and dye acknowledgements have been made
materials used in the report.

Signature

Name of Student:
. Umﬁo"
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WESTERN UNIVERSITY, FACUL 1y

SINESS ADMINIST LY OF MANAGEM
Ih\CI-.fELOB INBUSTNISS ADMINISTRATION (BBA), SYLLIM'_\IEJ:[‘?%LE‘B:}:'J (2018)
/’—'6“' Letter Head of Schoo] of Mﬂﬂagemem

BONAFIDE CERTIFICATE
Certified that this internship report

... Title of the Project ......
is the work of

... Name of the Candidate.....

carried out the internship work under my supervision. This report is
forwarded for examination.

Signature Signature .
Nagrrrlle of the Supervisor Name of the ProgramDirector
Date: Year/Month/Date
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UNIVERSITY, v 2GRN

B%)n‘;h@%%g&%é ADMINISTRATION (BBA), SY11 131
BACHE A ' .

Table of CONTENTS Sk
Internship Certificate [ssued by the organization

Declaration

Approval letter
Acknowledgement

Table of Contents

List of Tables and Figures
List of Abbreviations

:IEJ. ‘l'l1

. L’(l?r,(%j
I

Chapter 1: Organization profile

Description of the organization including
e Organization’s missions and objectives
Brief history of the organization
Major markets and customers
Products and Services
Organization Design and Structure
Financial Structure
SWOT Analysis

Chapter I1: Job Profile and Activities Performed

e Activities Performed i
e Problems Solved

° Intern’s Key Observation and findings

n the Organization

Chapter ITI: Reflection of the study

Key Skill and Attitudes Learnt
Feedback to the Organizatiop
Feedback to the College

Feedback to the University

120



MID-WESTERN UNIVERSITY, FACULTY O
g N Ti h ] ) - 3 ! A 0 L i hi o 1
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Annex-2
MID-WESTERN UNIVERSITY
Faculty of Management

BBA/MBA Internship Program
Intern’s Performance Evaluation

Gtudent’ s NAME. ...ccvviiiiiie e

Name of the Organization................cooiveiieiiee i,
Internship Supervisor’s Name
B, 1 1L LD T
Review From .........cccoccveeeiiiecieennn... O

--------------------------------

Performance Rating Definition

The following rating must be used by the internship supervisor in
order to ensure commonality of language and Consistency on ratings.

Outstanding: Performance is consistently superior (5 marks)
Exceeds Expectations: Performance is routine ly above job requirements

(4 marks)
Just Meets Expectations: Performance is regularly Competent and de-
pendable (3 marks)
Below Expectations: Performance fails to meet the job requirements

(2 marks)

Note: this evaluation format has been designed strictly for the purpose
of job performance evaluation of interns of BBA/MBA Program
of Mid-Western University. The Internship supervisor of the
concerned organization should complete the form an!:l forward
-+ to the respective college ina sealed envelope to maintain the
confidence.performance evaluation of interns of BBA/MBA
Program of Mid-Western University. The Internship supervisor
of the concerned organization should complete the form and
forward it to the respective college in a sealed envelope to
maintain the confidence.
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MUz Igfgmﬁ‘n&mw L. "\img ALl

. L T
e —— Marks Awar T
e | ; ok { 6T
Explanations in the“l‘[’rnprgs;t"lé'
performance cells Only) el
Use of techniques and o T
LJob g | skillsin thejob P
- Shows creativeness In 4 “‘? -~
2. Productivity | job performance. = )
Responsiveness in *“““M—ﬁ..\\
. completing job tasks
3. Responsivenes 1t Javol o 4 3 2
; commitment
Attitude for learning ““‘H\N@
4. Attitude new skills and takes 4 3 ) '
challenges.
Ability to work with s
5. Team Work co-workers having 4 3],
different backgrounds. |
Neatness, Personal Ry T
6. Behaviour attire and hygiene 4 3 |
appropriate to the job.
. Punctuality and record ]
7. Punctuality of sifenelinice 4 3| {
8. Overall - Consider your overall |
Impression impression of the item, g 3| |
Grand Total Total Marks Obtained .. ... |
Full Marks40) | e
S TR B
Special Remarks (ifany)

LY
-------------------
.

e
...............

L
..............

ooooo
-----------------
LI

----
---------------------

i
....
-------------------

'
!
R
------------
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atESLORIN BT NIES _@Bm\ﬁmﬁgﬁmggﬁgmemwm

"LLABUS 2075
MID-WESTERN UNIVERSITY

Faculty of Mana
gement
BBMA Internship Program
Internship Report Evaluation (Internal)

Student’sName ..................
Exam Roll Number..................
MU Registration Number.............. . s

Title of Internship Report................ e, o
EVALUATION SHEET
Evaluation of Written Report (20 Marks)
Marks Awarded
Evaluation Factors Explanation Full Marks

Mark | Obtained

Chapter division, page format,
1. Report Format typing cleanliness, tables and 5
references used (overall)

Understanding of the industry,
organization and organization’s 5
functions (Chapter2)

Critical analysis of the job

2.Description of
the Scenario

3. Analysis of Job

performed within the 5
Performed

organization (Chapter 3)

Conclusions drawn and
4. Conclusions and | description of key lessons

5
lessons learnt. learnt by the Intern the
internship (Chapter4)
Grand Total Total Marks Obtained 20

Internal Supervisor

NAME coevrvoenses
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PACITEIONIN

A bl I
i ssessiins Annex -4 o
MID-WESTERN UNIVERSITY
BRA/MBA Internship Program

Internship Report Evaluation (External)
Student’s Name ..............
B RO NamDT. .o cumammmimmeivsness
MU Registration Number........c.oooviinin v,
Thie of Internship Report......cconmo i
EVALUATION SHEET
Evaluation of Written Report (40 Marks) )
Marks Awa m}"dhj,
Evaluation | : - il
——— Explanation Full Marks |
| Mark | Obtained |
Chapter division, page format,
1. Report Format typing cleanliness, tables and 15 .
references used (overall) |
2.Description of Understanding of the industry, |
the Scenario organization and organization’s 10
functions (Chapter2) }
3. Analysis of Job | CTitical analysis of the job |
Performed performed within the 10
organization (Chapter 3)
4. Conclusions Conc!us_iuns drawn and
and lessons description of key lessons learnt s
leamt. by the Intern the internship
J ___i (Chapter)
—Grand Total | Total Marks Obtaigeg a0

External Evaluator

Dean
anc ,,,,,,,,,,,,,, Name ...........
Signature................., Signature..................
Date.................... Date

--------------------
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M‘NT’USMS _ADl‘ﬂN_l_S'-l‘RATIONE]";ﬁ%ﬁﬂg? Il‘?.lc!l(J\’i’l’i (*018)

Time Sheet of BBA/MBA Intery Stud

For the monthof ........ . 201 o

Company Information
Name of thie COMPANYvwumsnsresmsimisenmmmesessrsmoiocs.
pddress of the COMPANY...oerrevrssmrs s
Name of the Company Supervisor ................
DOSIEALOM -vererersressss s
TelephoneNo ................................... Mobil No.
[ntern student’s information

Naine of the Student: ...asammnnammomanummaanssmanmoes

Level: Master/ Bachelor ~ Program: MBA/BBA  Roll No.........
1V 100 =0 oo ——————— S T AR A AR TR

Name of the INternship SUPErVISOL........ocuerrrisrrssnssisessssssssssiasssisasns
Mobile No

Place
Day Start | End | Hours e Nature of work done

--------------------------------------------------------------------------------------------

time | time | worked

01
02
03
04
05
06
07
08
09
10
11
12
13
14
i5
16
17
18
19
20
21 __ —
22
23
24
(25
26

27|

28

e ———

29 I E———
30
Total hrs.

wor_ked
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\(D-WESTERN UNIVERSITY, Facyry
- T i y 7 4 ’ A 1 :
LR INBUSINESS ADMINISTRATTOG BB TANAGEMENT

oo BA), SYLLABUS 2075
e Title Corporate Finance | i
Course Code Number MGT 385
credit HOUTS o

2TV Semester: i
3 ster: VIII (Finance Specialization)
Course Objectives:
Main Objective

This course aims to Introduce concepts and practices on short-term
financing, Term Loans and Lease Financing, Common Stock Financing
and Long-Term Debt and Preferred Stock Financing.

Enabling Objecﬁves

After the completion of all the learning units of the course, participants
will be able to:

o«  Understand the basic concepts and theories of corporate finance

« Analyze the cost of short-term financing

¢ Analyze the term loan and lease financing

o Evaluate the common stock financing

o Analyze the debt and preferred stock financing

o Understand the concept of dividend policy

Unit 1 LH4
Introduction to Corporate Finance

Corporate finance and financial manager; Financial manager's respon-
sibilities; Managerial actions to maximize shareholder wealth; The
agency problem: stockholders versus ma_ngg.e.rs and stockholders
versus creditors; Corporate social responsibilities.

Unit 2 LH 10

Short-Term Financing

Nature of short-term financing, Advantages and disadvantagc?s,
Sources of short-term financing: accruals, accounts pay.able (trac.le orecit)
commercial paper, short-term bank loans - line of credit, revolving credit

arrangement, transaction loans; The cost of bank loan; Choosing a

bank; accounts receivable financing.
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Course Tif:le MGT 386
Semester: VIII (Finance Specializaﬁoh

)

Course objectives:

Main objective

to present an overview of sources of finance ki
sccruals, trade credit, inventory control models and resp OﬂSibiut{T
Control devices, Inventory Management. I.t further IS 0 proyig,
insights of collection systems, Cash concielitmtton strategies, disbursenyey
tools, investment in marketable securities.

This course aims

Enabling objectives

After the completion of all the learning units of the course, partis;
pants will be able to:

» Describe the varius sources of finances

« Understand the insights of collection systems

* Understand the investment in marketable securities.

Unit 1 LH 12

Financing and control of working capital

Introduction, sources of finan

. ce including accruals, trade credit, working
Capital advance by comm

, ; ercial banks, regulation of bank finan
pwugg:gegm%fcm, short term loans from FIs right debentures “‘:
pital, commerc; 3 ing Capi®

o elic. ercial papers and factoring., Working Cap!

Unit 2 .
Inventory management .

Scope, Type of con
s > trol ream 5
inventory control models agulred, cost of holding inventories:

res . rentel}
anagement & Evaluation, ponsibility, Control devices, In*

L
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.«.-..»-‘: w-.-...m._,,..,,J_.....,,q.,...,‘..._‘.,....'. ,,,,,, s AJ; HY] .al Jﬁl I”:H ;;j’ (e
it e e
Reccwnl}le management LH 10

Objectives, benefits, cost, credit policies, Fyalys(

applicant, credit terms, collections from a::c-(mnidllon.of the credit
§ recervable,

Unit 4 |

Cash Management LH 14

gcope, motives for holding cash, factors determining the cash bal

Cash sy'stem;‘Cash flow; Types of collection systems, Cash conce:nzrt]'ce’
strategies, disbursement tools, investment in ma,rkctable securitil:;
types of marketable securities, Forecasting for Cash flows: methods:
of financial forecasting, Sources of uncertainly in cash forecasting,

hedging cash balance uncertainties, hedging via interest rate, futures
& options on futures

References

1. Essentials of Working Capital Management, James S Sagner,
John Wiley and Sons Publication
2. Working Capital Management, Theory and Strategy: Robert

Alan Hill

Net Contact Hour is 48 excluding the exams and tests. -
Evaluation Module: 50 percent will be assessed through the internal

evaluation and 50 percent will be assessed through end semester

examination.
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Course Title MGT 387 )
ber :

Collrs;‘f st Semester: VIII (Finance Sp“ialilatig

Year: 3 Y

Credit Hours ’

Course Objectives:

Main objective

This course aims to present an overvie?v of the ljo'les Playeg Vi
various markets, institutions and financial authorities, This COUre.:
intended develop understanding about the role of financig] ;

TS
and markets in the changing business environment.

Enabling objectives

After the completion of all the learning units of the course, Participay,
will be able to:

* Describe how financial markets and Institutions work

*  Understand the structure of interest rates

* Understand the Security Market and ho
°  Determine exchange rate

in the currency market

W they are Goverpeq
System, and the central bank interyentiy,



'

1 OR IN BUSINESS ADMINIST ACULTY O a4
Liquidify Risk, I.ntereSt and Exchan sk 3US 2075 (2018)
gperation Risk inherent in Financj

Those Risks, Lessons Learnt from

\({D-WESTERN UNIVERSITY, 7

al Institutions,
the Nationa] 5

pxperience nd International
Unit 4
anking Institutions LH 8

introduction, Functions and Objectives of C
2 oy, Nopal Rustra Btk entral Bank, Monetary
Concept, Functlons. and Source of Fund of Commercial Banks, Manage-
ment of Commert‘:lal Banks, Definition and Nature of Development
Banks, Some Major International Institutions

Unit 5 LHS
Securities Market

Securities Market and Function of Price Discovery, Liquidity, Transaction,
Cost Reduction, Structure and Regulation of Securities Market, Comparing
Regulatory Structure of Nepalese Market with Other Development
Market, World Wide Stock Market.

Unit 6 LHS8
Market for Government Securities

Primary Market and Auction Procedures, Procedures in Nepalese
Market Composed with Procedures of other Countries Especially
India and US, Secondary Market and their Organizations, Secom_iary
Market of Nepal compared with others Country Market Especially

India and US. .
Dealing in Securities, Bid ask sp
Agreement, Reverse Repose

ared, Carry, Trading Project, Repurchase

LHS8
Unit 7

Stability of the Financial System

Bank Runs and Panics, Crashes in Stock Market: Their Causes and
Consequences, Factors Affecting Stability, Fr_agmentatl.on and Inter-
ference, Private and Government Managers in I_mprovmg Stab111ty
of Financial System, Clearing House éssocmhon, Rt?gul.atlon and
Supervision, Lender of Last Resort, Trading Halts and Circuit Breaker,
Deposit [nsurance, Cost and Benefit of Such Measures.
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